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President’s 
Message
Okay – It feels like I just wrote one of 
these messages. The last two months 
seem to have fl own by. Site Canada 
continues to be busy with a number 
of activities. When last I wrote, the 
September Chapter event “Inside 

the Inside Scoop”. was about to take 
place. The event was held at the Royal York Hotel and was a 
tremendous success. We had the second highest attendance 
of a chapter event with an even split of buyers and suppliers. 
In as much as all members are equal, it is important to have 
both groups as equally represented as possible for everyone’s 
benefi t. From a content perspective, the event was really 
stimulating: Chad Kaydo, Editor-in-Chief of BizBash Magazine 
was the guest speaker and gave a very engaging and enjoy-
able presentation.
 
Each year Site Canada offers student scholarships, which 
provide fi nancial assistance to students who are currently 
attending a Canadian post-secondary institution and who study 
hospitality, tourism, incentive travel, or meeting and event 
management. This year we received fi ve applications and it 
was pleasing to see they came from across the country. Only 
one student was local to Toronto, from George Brown College. 
The others came from Mount St. Vincent in Halifax, the Art 
Institute in Vancouver, Algonquin College in Ottawa, and 
Fleming College in Peterborough.

The committee reviewed all applications and decided to award 
two scholarships… The winners are announced in an article 
which follows on page 2.

October brought the Site Global International Conference in 
Las Vegas, immediately on the heels of IMEX America. What a 
great event. Last year, the conference was in South Africa and 
was truly inspiring. This year, the focus was on business con-
nections, strengthening old friendships and building new ones. 
Each day was full with educational programs, from a panel on 
the future of the industry, to discussions on the generations 
and how to work with each of them. This year there was a real 
focus on Young Leaders… with over seventy Young Leaders in 
attendance, they tended to make a little noise. Great conversa-

…continued on next page

Site Canada President Joe Orecchio receives Membership 
Award on behalf of Site Canada from Site Global
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tions and excellent input flowed in both directions. It is clear 
that this industry is very active, and with the enthusiasm shown 
by the Young Leaders in Vegas, it will remain so for a long 
time. A few key Site Canada notes came out of the conference:

a) Decked out in hockey jerseys, we looked really sharp at 
the opening reception. It was nice to see most Canadian 
NHL teams represented and more than a few Team 
Canada sweaters.

b) Site Canada is now the 4th largest chapter in the world 
with 109 members

c) The second joint board meeting with Site Florida took 
place at the conference

d) Site Canada brings home the hardware, yet again! For the 
second year in a row Site Canada was honoured with the 
Award of Excellence for Membership. 

The joint board meeting with Site Florida was productive. We 
were able to take the time to share some best practices regard-
ing event attendance and operations, as well as determine a 
potential calendar of jointly sponsored events. Other topics of 
conversation were sponsorship and how we can leverage this 
relationship, recent accomplishments and future events. We 
will continue these conversations at the next meeting sched-
uled for November 7.

As most of you are aware, November 8th is Site Education day. 
If you haven’t registered, please do so very soon, as space is 
limited. It is being held at Evergreen Brickworks and should 
prove to be an informative and enjoyable day. 

The last event of the Site Canada calendar is the Holiday 
Social. This year it will be held on December 14th at the 
InterContinental Toronto Centre Hotel on Front Street in 
Toronto. Again this year, we will be donating all proceeds 
from auctions to Childhood Cancer Canada. If you would like 
to donate an auction item or door prize, please contact Pam 
Graham. More details on this event will be forthcoming in the 
next few weeks.

In closing, I am struck with the thought that we are already into 
the final quarter. There is plenty still to do, but the finish line is 
in sight. For the past month and a half I have been working on 
lining up the board for next year. As you are all aware, Joanne 
Keating is incoming President and I am very excited to hand 
the reins over to her. We have had the good fortune of very 
capable and enthusiastic people on the board for my year as 
your President, and for that I am very thankful. Next year’s 
board is also looking very strong, with more than a few industry 
veterans signed on. At press time, however, we are still look-
ing for a couple of individuals to take on a more active role in 
the chapter. I have said this in the past and it bears mentioning 
again. You get the most out of your membership in Site when 
you are involved. If you are not ready to pull the trigger on a 
board position, please consider joining a committee. It is these 
interactions with other members that strengthen relationships, 
increase knowledge and provide value for your membership 
dollar. If you wish to have any more information on being on 
the board, please contact Joanne Keating or myself.

Joe Orecchio, President Site Canada
Account Executive, CWT Meetings & Events

…President’s Message continued Feature Reports 
from the Scholarship 
Winners… 
2011 Site  International Conference 
in Las Vegas,  October 13-15, 2011 

Scholarship Report: Liz Akey
I was very fortunate to be one of the scholarship recipients 
for The Site International Conference at the Bellagio Hotel 
in Las Vegas October 13-15. 2011. The event was kicked off 
with a welcome Beach Party at Mandalay Bay. There was 
lots of excitement and energy in meeting fellow Site members 
from around the world. At one point, I was in a group speak-
ing with people 
from Korea, 
Ireland, France, 
Austria, Spain and 
Columbia. Wow! 
That certainly is 
an international 
group!

Our Canadian 
Chapter had a 
strong presence 
as we proudly 
wore our hockey 
jerseys to represent our country for the Chapter Parade of 
Nations. We all cheered loudly when Canada was announced. 
The beach party brought with it a setting, cuisine, entertain-
ment and weather that was an ideal segue for our 2011 
Conference. 

The next morning the keynote was a panel of industry profes-
sionals from a few of the top-tiered incentive companies versus 
a traditional key note speaker. It was an interactive session 
and the theme “New Era of Business”. We were able to type 
in questions throughout the session and be involved and inter-
act with the panel. The format was well received. A few take 
away key points that I found helpful that Fay Beauchine, CITE, 
President of Business Loyalty Carlson Marketing were: 

o Stay close to your customers and read their AGM reports. 
Understand their objectives and know the stakeholders. 
ASK questions!

o Keep emphasizing the importance of client events and 
experiences. Quality events strengthen a brand

o Its through emotion and experience that we will provide 
ROI in the future

Some other key points that were shared.
o Too many industry events to attend.
o We need a plan in the supply chain.
o Engage next generation and event design. Must be cutting 

edge
o Hard to attract quality talent in our industry.
o Don’t stretch yourself too thin and focus on strengths. 
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o Be clear and concise or credibility will be lost.
o Content and creativity are key for next generation ie: Young 

Leaders

We also had very interesting sessions on Embracing 
Communications and Enhancing the Participants Experience 
and the Evolution of Generations. The cross section of genera-
tions including a Young Leader was very interesting and made 
for quite an interactive session. This years conference attracted 
over 75 Young Leaders which was the largest attendance in his-
tory. There is so much momentum growing with our YL and it’s a 
very exciting time to get involved.

One of my favourite sessions was with Dr. Neelum Aggarwal, 
Associate Professor of Neuorological Sciences at Rush 
University Medical Centre. The topic was Brain Fitness and how 
to keep your brain in Top Shape. Doctor “A” showed us diagrams 
of a male and female brain and pointed out how distinctly differ-
ent we are wired. It was a truly an eye opener and quite comical. 
She also advised that we must get our stress under control in 
our lives as it is the root of so many health and mental issues. 
Too much multi-tasking will eventually lead to memory lost. 
Doctor A gave the follow advice:

1)  Eat a well balanced diet with lots of coloured fruits and veg-
gies. The more colour the better!

2)  Get daily exercise and make a point to get outdoors, even if 
it’s for a short while

3)  Take quiet time each day and calm the brain. Meditate if you 
can.

4)  Do Sudoku’s or crosswords, this really exercises the brain.
5)  Repetition is very good for the brain.

The Crystal Awards luncheon at ARIA was a celebration which 
exhibited a plethora of talent. The incentive programs that were 
showcased were astonishing. It truly made us realize and recon-
firm why we love this business so much. The sweet sounds of 
music brought to us a feeling of invigoration that was only com-
parable to a majestic 40 foot harp. 

The Awards Gala at the Mirage was another fun filled and excit-
ing evening. We had a delicious meal and our fellow Canadians 
sat together cheering on our Canadian Chapter.

We were awarded the Membership Award for the 2nd consecu-
tive year. We were also finalists again for Chapter of the Year. 
Canada is so highly recognized and respected amongst our 
fellow Chapters and this was very evident that evening and also 
at the Chapter Leaders meeting.

The spectacular closing lunch hosted by Beijing China was 
another wondrous event. The lunch began with musicians that 
came from one of the finest music schools in Beijing and the 
other entertainment of dancers with visually stunning costumes 
truly made an impact on the attendees. We left with authentic 
Chinese parting gifts that have whet our appetite to visit this 
beautiful ancient land of culture and history.

Scholarship Report: Michael Drake
Las Vegas is not a new 
destination, the hotels are 
not new concepts and 
the entertainment can be 
traced back years. Yet the 
insights and knowledge 
learned were new. 

Normally, I spend my 
day working with clients 
from around the globe. To have the opportunity to spend three 
days learning and connecting with a global audience was invalu-
able. Challenges that we have in Toronto are shared around the 
globe. It was nice to know we are not alone in our exploits. 

The first panel had us off to a great start. We were entertained 
by BCD’s Global President, Maritz Travel Group President, MCI 
Group President and Carlson Marketing’s, Business Loyalty 
President. All of whom had familiar stories and trends to convey. 
Short term lead and decision making is coupled with com-
mitment issues. Risk Management, PCI Compliance and 
Procurement are adding an extra element to the selection pro-
cess. Preferred Member Agreements are re-shaping the supply 
chain. All of these global issues we experience in our local 
market. 

We started in to Procurement, my favorite subject and I almost 
choked on my morning breakfast bagel when they proclaimed 
we needed to love Procurement. For they are here to stay, so 
better get to know them better.

Procurement loves to send out RFP’s. RFP’s for hotels, airlines, 
third parties. And why, because it is a part of their job. They are 
out to collect data, prices. To compare numbers. Which in a rela-
tionship centric industry does not make our life easy. So much 
for “a client for life”, procurement is making relationships short 
term. Well, at least evaluated every twelve months. 

How do we deal with procurement? Now there is a good ques-
tion. They suggest to push back, open a discussion with them, 
decline bids, Ask for more information. All things we need to 
learn to do, it is just a question of how and who wants to try it 
out first?

We spend our time asking about a clients “objective”, what they 
are trying to get their incentive program to achieve? What type 
of experience are the attendees looking for? And what genera-
tion are they from? But do you think procurement cares about 
any of the above, not unless it affects the cost!

One could not have a global conference, without comparing 
a few global destinations. They chose the BRIC countries, 
although there are more and more being added to this category, 
China, Brazil and India were certainly the perfect places to start.
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The contrast presented from the three countries was entertain-
ing. The Brazilian’s wanted you to develop a relationship with 
them. Entertain them and be their friend. Keep your restaurants 
open late and keep the agenda active.

The Chinese wanted to look you in the eye and be honest with 
them. Be professional and courteous. Offer good value, and 
keep in mind, one million of their friends visited the United States 
last year. 

Our friend from India wanted an easy and relaxed relationship. 
Be patient and give them lots of options, and be more patient. 
No North American sales strategies wanted there. Most impor-
tantly, do not serve them beef.

All of this reminded me, that although we share similar issues, of 
visas, air lift, currency and a global market, our clients still need 
to be treated in a unique manner. 

Of all the sessions, the one that seemed to engage the audience 
the most, was… ”Brain Fitness, keep your brain in top shape”. 
No Yoga mats or barbells needed in this session. We need fish 
and a Mediterranean diet, lots of sleep, meditation and relax-
ation. She of course was not from our industry, instead, straight 
from the clinic. But what I learned was, the more we try to do, 
the less we accomplish successfully. Keep focused on the job at 
hand… and women make much better multi-taskers then men!

Thank you for the opportunity to learn and network with the 
global community and seeing its’ value. Plus hanging with the 
best chapter… the Canadian one!

Scholarship Report: Joe Orecchio
Having 
attended 
the 2010 
International 
Conference, 
I had a con-
cept of what 
to expect 
for the 2011 
event. My 
expectations 
were met and 
exceeded 

by the 
Conference in Las Vegas. While Vegas is no Cape Town, it 
certainly is easier to get to. With the connection to IMEX, atten-
dance at the Site Conference was quite high and made for 
excellent global connections.

The conference for me started on Thursday afternoon with 
a joint board meeting with our sister chapter, Site Florida. 
Although, this is tangential to the International Conference, I feel 
it is important to mention here. It is this type of face to face meet-
ing that will continue to strengthen our chapter as well as Site 
Global. Site Florida has much to offer in the way of educational 
event lessons and they look to us for input on membership as 
well as draw on our buyer membership base. We will be con-
tinuing this relationship for the next two years and I know all will 
benefit from it.

The official kick off to the Site International Conference was the 
Welcome Beach Party, held at Mandalay Bay. An integral part 
of the welcome evening is the Parade of Nations. I am pleased 
to report the Canadians did not disappoint. We asked all our 
compatriots to bring a hockey jersey and we were quite a sight 
turned out in our hockey finest. Thank you to all the Site Canada 
members who wore a jersey. Particular mention to Moira Hearn, 
who to date had never worn a hockey jersey, but looked posi-
tively at home in a Team Canada sweater. 

The educational sessions this year also exceeded my expecta-
tions. The opening session was a panel discussion with 4 indus-
try heavy weights discussing The New Era of Business. The four 
panelist were Fay Beauchine of Aimia, Scott Graf of BCD, David 
Peckinpaugh of Maritz and Roger Tondeur of MCI. I found this to 
be a very interesting session as it tried to focus on the future but 
the messages had a very familiar ring. I guess the more things 
change the more they stay the same. Focus on the customer, 
political / economic issues, Global Multinational and of course 
more for less. It was interesting when the conversation came 
around to core competency. You could almost hear a bristle of 
discontent from those who may have started as a DMC but then 
branch out to other areas. I also found it very interesting when 
the topic of RFPs was raised. Ms Beauchine (quite rightly) was 
frustrated when companies issue RFPs to large numbers of sup-
pliers. This does nothing for the company looking for service, 
and causes resources to be stretched in already diminished 
capacity. What was most interesting was that Mr Graff agreed 
but said he was reluctant to decline to bid in those situations. 
Again, the more things change…

The panel following was a discussion on technology. Afterwards, 
it was telling that people were not lukewarm on this session. 
Either you loved it or you hated it. I think the same can be said of 
technology in general. You either have a tolerance for it and are 
engaged, or you recognize it is a necessary tool and you move 
on. Guess which camp I am in.

In the course of every conference, I think there are one or two 
things you come away with. One of the key sessions for this 
event was conducted by Dr N. Aggarwal. The session was Brain 
Fitness: Keeping Your Brain in Top Shape. Dr A went into detail 
about the construct of the human brain and what each of the 
areas in the brain is responsible for. She also settled an age old 
argument in saying that men and women are different. Quel sur-
prise! But seriously, this was a very informative session focused 
primarily on stress and the impact it has on our lives. The key 
points to take away: multi tasking is bad, water (in sips) is very 
good. Sleep is of paramount importance and the road to enlight-
enment involves hanging around people you like and having 
many colours on your plate. 

Friday night was the awards night. Canada was well positioned 
to pick up at least one award and those of us on the submission 
committee felt we could have taken more than one, including 
Chapter of the Year. In the end, Canada was recognized for the 
Award of Excellence for Membership. This will be the second 
year in a row we have taken this prize. This is due in large part 
to Liz Akey and her team on the membership committee. It truly 
reflects a team effort though, on the part of the whole board and 
volunteer committees. It is through their combined activity that 
we have the strong chapter in place today.
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A Young Leader’s 
Perspective
I was fortunate to have the opportunity to attend the Site 
International Conference in Las Vegas October 13th -15th as a 
Young Leader with the Site Canada Chapter. The Conference 
was a fantastic combination of education, collaboration and cel-
ebration of our industry’s successes. With Site members from 
across the world, the weekend had so many highlights it is dif-
ficult to mention them all, so here are a few key points:

Conference format
The Conference Committee opted to use a different format for 
the educational sessions and featured five panel presentations 
discussing various topics from technology in our industry, the 
evolution of generations, how our business is changing, among 
others. Led by Master Moderator Rebecca Morgan, CSP, CMC, 
the panels featured open discussion and audience participation 
which kept the audience engaged with the panel as well as with 
each other. It was a fun, impactful way to learn that was different 
from the standard key note speaker.

Young Leaders
It is quite clear that Site Global is focused on encouraging the 
next generation of incentive professionals to become involved 
and help continue building our industry. This Conference saw 
a record 75 Young Leaders in attendance and throughout the 
program we had many opportunities to provide input on how 
we see the industry evolving. The Conference Chair, Aoife 
Delaney is also a Young Leader and it was encouraging to see 
the impact she had on the Conference and its participants. I also 
got to meet many industry veterans who were happy to share 
their experience and listen to my ideas; it was a great spirit of 
collaboration.

Celebration
At the Crystal Awards Luncheon and the Site Honors Gala, our 
colleagues around the world were recognized for their achieve-
ments in their incentive initiatives. It was inspirational to see a 
variety of motivational experiences that are being planned and 
executed with incredible success in destinations near and far. It 
is incredible what can be achieved with a bit of imagination and a 
willingness to try something that hasn’t been done before.

Site Canada Chapter
Rarely have I been more proud to be Canadian! At the begin-
ning of the Conference, our Chapter made a huge splash at 
the Welcome Beach Party at Mandalay Bay by wearing hockey 
jerseys. There was no doubt who the Canadians were, and there 
were a lot of us! At the Site Honors Gala our Chapter won the 
membership award as ours was the Chapter with the most new 
members this year. I also learned that Site Canada is the fourth 
largest Chapter in the world and we are considered one of the 
leading Chapters that others look to for guidance. It was great to 
be a part of this winning team.

My first International Conference was a fantastic motivational 
experience and with a sneak peek at what is to come in Beijing 
next year, I very much look forward to the next!

Diane Alexander

Saturday brought the AGM and a new day of educational ses-
sions, starting with a discussion of business with and to emerg-
ing markets. Panelists discussed what to focus on when working 
in a country, hot button items and also how to attract business 
from these emerging markets.

A sneak peek into the 2012 International Conference took place 
during lunch. Wow! What a show. If this is what is in store for 
next year it looks to be an awesome spectacle.

The afternoon was a little low key however this is where, as 
a board member, significant value is attained. The Chapter 
Leaders meeting is where you have a moderated opportunity to 
discuss the operations of the chapter. You are able to learn what 
others are doing, what works in certain chapters. It is here that I 
realized that the Site Canada chapter is truly a global leader. At 
the risk of sounding pompous or arrogant, we are doing things 
well north of the 49th. This is due in large part to the legacy of 
more than 20 years in existence. We have made and learned 
from our mistakes and those of other chapters, but we are posi-
tioned well for the future.

As I mentioned way back at the beginning of this report, the 
International Conference is a tremendous experience and 
exceeded my expectations. I have learned much, I have devel-
oped new relationships and strengthened existing ones.
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2011 Education Day is 
Days Away
Site Canada is proud to present its exciting 2011 Education Day 
on Tuesday November 8th at the new Evergreen Brickworks, 
located at 550 Bayview Avenue, Toronto . The program includes 
something for everyone from seasoned veterans to the new gen-
eration of motivational event professionals. 

 Innovation and communication take centre stage this year, and 
we are taking a different view from the panel discussion as well. 
Here is a sampling of the exciting and informative program:

• Innovate or Die - Vittoria Wikston of LuvVITT Solutions & 
Friends 

• Life’s a Pitch - Presentation skills coach and speaker, 
Lindsay Leese

• Lunch and optional tour of Evergreen Brickworks 
• Procurement – Friend or Foe? - Panel presentation includes 

procurement, planner and supplier insights.
• Communication Between the Generations – Young Leaders 

Rule! - Site Canada Young Leaders 
• Suppliers tell you their side of the story - Panel presentation 

focused on supplier insights.
• Wine reception/Networking opportunities and more!

For full program and fee information, visit www.sitecanada.org 
Register immediately as spaces are limited.

Richard Elliott

Your Event in the Palm of Everyone’s Hands!
Your Mobile Guide for Venues, Events, Conferences
and Tradeshows

NMNMobi is a turnkey eco-friendly interactive mobile  app that takes the 
experience of a�ending events to the next level.

NMNMobi is the mobile solution of choice for Venues, Festivals, Tradeshows 
and Conferences. Unlike pla�orm speci�c apps, NMNMobi detects which 
phone you are using and runs beautifully on the iPhone, iPad, Blackberry, Palm, 
Windows Mobile, Nokia Symbian and Android Google phones.

NMNMobi brings your event into the palm of everyone’s hand!

Check it out at www.nmnmobi.com
Powered by eventmobi

AV-CANADA will enhance your event using cu�ing edge technology, 
always exceeding your audio visual production expectations.

AV-CANADA clients work with dedicated professionals from the initial 
planning stages through to the event itself.

AV-CANADA’s team is focused on one goal only...

to make you look great!

Offering Award Winning Presentation Services

n Audio Visual Equipment & Services

n Lighting & Special E�ects

n Staging/Set Design & Construction

n Simultaneous Interpretation

n Webcast & Videoconferencing

n Multi Media & Content Services

n Audience Response & Polling Systems

n Technical Production Services

n Conference Speaker Presentation 

         Management Sevices

905.566.5500     1.866.667.2345     www.av-canada.com     info@av-canada.com

A proud sponsor of SITE CANADA

Budget Now for 
2012 Sponsorship 
Opportunities
Site Canada is made up of a high percentage of buyers with 
over 60% of the Canadian membership being at Director level, or 
higher. With over a hundred members in our Chapter, your spon-
sorship dollars are targeting key infl uencers. 

So, set your budget now to ensure your opportunity to spon-
sor Site Canada in 2012. New Sponsorship guidelines will be 
emailed to you in mid-November.

Here are some key sponsorship positions: 

•  Golf Tournament (Title Sponsor)
•  Education Day
•  Chapter Meetings 
•  Board Retreat … and many others

We would welcome the opportunity to partner with you. To dis-
cuss opportunities for your organization, please contact Site 
Canada Director of Sponsorship, Jennifer Glynn at jglynn@
meetingencore.com
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From Just a Product 
to a Compelling 
Experience
In the last three weeks I have had the distinct pleasure to attend 
an abundance of outstanding conferences and trade shows… 
the Ontario Tourism Summit in Hamilton, Ontario, then IMEX 
America, which included the MPI education sessions, and the 
Site International Conference in Las Vegas.

It was a delight to hear that many of the messages being 
delivered to the industry at all these events were consistent, 
and in line with many of the values that I continue to regularly 
recommend. 

In previous articles on the subject of invitations for meetings 
at IMEX from suppliers, it has been repeatedly identified that 
especially hotels , DMCs and destinations have been leading 
with feeble, sterile facts about their products, rather than creat-
ing an image in the reader’s mind of what the value will be by 
choosing their property or destination. It happened yet again for 
IMEX America in Las Vegas. This time, I received another 1600 
requests for meetings from over 900 individual suppliers! I had 
just 30 time slots available at the show! Yet again, I applied the 
five second e-mail scan rule… if the property told me they had 
‘500 rooms with 50,000 sq. feet of meeting space’… click… next 
e-mail ! Regrettably, many organizations have still not learned 
the value of stirring the potential buyer’s emotions by differentiat-
ing themselves from their immediate competition. 

Contrast that with the approach Site China used to encourage 
Site members to attend the 2012 Site International Conference. 
At the exquisitely arranged lunch in Las Vegas to kick off their 
program for next year, there was a red envelope at every 
place setting containing the following message, simply titled… 
‘Welcome to Beijing’… I opened it with curiosity, and what 
awaited me was the first of five brilliantly written paragraphs:
‘Dawning of another morning filled with refreshing air
The air has changed; but emotion still scents like tea
My doors are always open, ready to embrace you with a hug
A hug to know you better, for you’ll love this place
Wherever you’re from you’ll be our guest so just be at home
We have agreed to meet you here, we’d like to welcome you…’

Now doesn’t that stir the emotions! Even without knowing details 
of the program, I am already clamouring to find a way to attend. 
It’s such a perfectly thoughtful and very appropriate way to 
encourage business! 

Imagine, if that same note had 
said ‘Welcome to Beijing, we 
are the capital of the People's 
Republic of China, one of the 
most populous cities in the 
world with a population of 19.6 
million as of 2010. The city is 
the country's political, cultural, 
and educational center, and 
home to most of China’s larg-
est hotels. Our largest meeting 

space is the Olympic Green Convention Centre; the North Star 
Area has 270,000 square meters (2.9 Million square feet). We 
encourage tourism, come visit us’ … Would that encourage you 
to visit? Obviously not !

It doesn’t matter whether you are a destination, hotel or DMC… 
PLEASE… just take a moment to define the experience the 
guest will have, and how you can make that experience compel-
ling and memorable.

It is very encouraging to observe that the Canadian Tourism 
Commission (CTC) is a benchmark to emulate, and they abso-
lutely understand the value of creating those special memories. 
They truly get it. In their unending quest to attract all types of 
tourism to Canada, whether it is leisure, business, convention, 
meetings or incentives. They recently launched their ‘Signature 
Experiences Collection’, which presents compelling and memo-
rable experiences from across the country to encourage poten-
tial clients to visit Canada. Regional and local tourism organi-
zations in each Province are encouraged to join. http://tinyurl.
com/3q437kx .

CTC’s strategy is to differentiate Canada as a destination of 
choice for international travellers. Their premise is that in today’s 
aggressively competitive market, people, whether individually 
or in groups, want to explore and seek out experiences that are 
authentic, unique and natural. Canada lends itself to this pro-
gram beautifully with its stunning geography, myriad of cultures, 
and friendly, welcoming people. Everything CTC does is ‘through 
the eyes of the client’ (a philosophy I personally have embraced 
for many years). There is always a focus on relevance, by posi-
tioning the right experiences for each client.

his is a perfect example of shifting an organization’s focus from 
what could simply be a litany of bare facts about its product, to 
connecting personally, and even more importantly, emotionally. 
This gives encouragement and a reason for action to potential 
buyers to consider and commit their business.



sitelines October 2011

Moreover, the advantage of this approach is that it can be cas-
caded down to all levels in an organization. For the CTC, it is to 
the Provinces, then to regions and fi nally down to local level. In 
the meetings and incentives world, for a hotel company it can 
easily be applied at Corporate level, then down to their proper-
ties, and then even to individual departments within that property. 
Likewise, each DMC can focus on the quality and clear differen-
tiation of the vital services they provide.

Another exemplary approach is that of Ritz-Carlton Hotels. 
Just go to their website www.ritzcarlton.com/ and you will see 
that they are pleased to share true stories experienced by Ritz-
Carlton guests. These stories are shared as examples of unique 
experiences that can be had at their various properties. These 
experiences involve the caring and thoughtfulness of staff at all 
levels in their hotels… a clear reason to do business with their 
company. Way to go!

All it takes is a little imagination, coupled with inspiration, a 
dash of creativity, and personal drive to seek out the quality and 
values that differentiate your organization from all the others. By 
consistently focusing on this simple recipe, it can convert a plain 
product into those compelling and memorable experiences which 
clients will cherish for a lifetime. What’s more, they will continue 
to tell others about it… these other people are extra potential 
clients for you!

Vlad Haltigin, CITE

Student Scholarships 
Awarded
We received a total of fi ve applications for the annual Student 
Scholarship awards, and it was good to see that the submis-
sions refl ected the fact that Site Canada is a national organiza-
tion . The submissions came from students attending Mount 
St. Vincent in Halifax, the Art Institute in Vancouver, Algonquin 
College in Ottawa, and Fleming College in Peterborough. Only 
one was from Toronto, from George Brown College.

The committee reviewed all applications and awarded the two 
scholarships to:
• Jaleh Fotoohi, who is studying Event Management at the Art 

Institute of Vancouver
• Tyler Lovenuk, who is studying Hospitality Administration at 

Fleming College in Peterborough

Both recipients have been advised of their success, and 
arrangements are being made for them to attend Education Day 
on November 8th. In addition to the $1000 travel allowance, and 
registration costs for Education Day, the scholarship winners 
receive a one year membership to Site Canada and attendance 
at a Chapter Event, plus $875 towards their education.

The selection committee also decided to offer complimen-
tary registration for Education Day to all the other applicants. 
Congratulations to the winners and to all the entrants for their 
excellent efforts! 

Cathy O’Connor

is excited to 
introduce 
you to the 

two newest 
members of 
our team! Melissa has been in and

around the industry for 
12 years. She has been 
a member of CAEM for 

the past 3 years and was 
the Co-chair of the Social 

committee for the 2011 
Conference. Melissa’s vast 
experience makes her a 
wonderful addition to 

the company.

Alanna brings over 25 
years of Sales experience 
for industry leaders such 

as American Express 
Travel, Maritz Canada and 

recently 4 years with a 
luxury hotel in Northern 

Ireland. Alanna’s industry 
contacts and enthusiasm is 

a tremendous asset for 
the team.

SaleS & Marketing aSSociateaccount Manager, intl.
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Members Musings
Welcome New Site Canada Members
A very warm welcome to our newest Site members:
Diane Alexander, Meridican Incentive Consultants
Carol Wain, Marquee Incentives

Exciting News for our 
Young Leaders!
Site Canada is introducing a three-year tiered Membership pro-
gram to create more opportunities for our Young Leaders. This 
will allow a Site membership to be more affordable to our future 
Young Leaders and create opportunities for them to get involved 
in Site at a local and international level. More details will follow 
on the website and it will take effect January 1, 2012.

Also, we will be offering scholarships for the Young Leaders 
International Conference in 2012.

Site Canada currently has 14 active Young Leaders. If you have 
any questions pertaining to Young Leaders, or want to recom-
mend a Young Leader to join (must be 35 years or younger), 
please contact Liz Akey, CMP, Vice President Membership at 
liz@emamarketing.ca

Ovation Global 
DMC Sponsors 
the 2011 
Huggability 
Award

This annual award, which launched in 2009 recognises those 
individuals who make a real impact within the meetings industry, 
those with the ‘’ huggability factor’’.

Commenting on the finalists Patrick Delaney, Managing Director 
of Ovation Global DMC said ‘’2011 continues to be a challeng-
ing time for the meeting and events community. The importance 
of, and the need for face-to-face meetings has never been more 
evident. Let’s celebrate and recognize those huggable individu-
als who help to make it happen’’

One of the six short listed nominees from USA, Germany, 
Finland, UK, and Canada was our own Richard Elliott. 
The awards ceremony took place on the Ovation stand at IMEX 
America in Las Vegas.

Even though Richard was not the 
winner, that honour went to Samme 
Allen, Head of Sales, The Barbican 
Centre London ,and President MPI 
UK & Ireland, it was great recogni-
tion for all the excellent work Richard 
does for Ignite Magazine, and as a 
Board Member of Site Canada. 

So, take a moment, and give Richard 
a big hug… he absolutely deserves it!

Upcoming Events…

Tuesday, November 8, 2011  
Education Day 

Wednesday, December 14, 2011  
Holiday Social

The ‘Inside the Inside Scoop’ Chapter Meeting was held on 
September 21, 2011. Despite one of the busiest times of the year 
in our industry, event planner attendance was well over 50% of 
the overall attendance and that is a Chapter Meeting first! Chad 
Kaydo, Editor-in-Chief of BizBash travelled from New York to 
give an entertaining and practical presentation on creative busi-
ness events, as well as reviewing the latest trends. Chad over-
sees the editorial content in all BizBash publications, including 
BizBash magazine, BizBash.com, and BizBash National Venue 
Guide. His frank and honest presentation provided us with guid-
ance on how to stay "in" his in-box, and how to get our events 
published in a BizBash publication. The message was simple… 
keep your news fresh and different, and follow up! Chad also 
showed us examples of recent and leading-edge decor, theming, 
and experiential concepts paving the horizon of special events 
throughout North America.

A big thank you to the Fairmont Royal York Hotel for hosting the 
event, and for giving the audience a tour of the roof top garden, 
albeit from a window due to heavy rain. The Assistant Executive 
Chef explained how the Fairmont Royal York uses its roof top 
herbs and honey in their meal preparation. Every course of our 
dinner menu included an item from the roof top, and virtually 
everything else was locally grown. Now that's a 100-step diet!

Pam Graham

Photo courtesy of The Image Commission

Inside the Inside Scoop 
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Bits and Bites
• Photos from the 3rd annual Site Golf Tournament are now posted on the Site Canada website… The date for next year’s tour-

nament has been set, so mark your calendars for Monday, August 20th at Angus Glen. The tournament immediately precedes 
‘IncentiveWorks’.

• Members’ Reminder: Site Canada will be awarding the Volunteer Champion at the AGM in the New Year. Nominate an outstanding 
Volunteer today! Submit nominations to Liz Akey, CMP at liz@emamarketing.ca

Industry Announcements
• EMA Marketing has been appointed as the Canadian Sales Office for The Regent Palms, a 12-acre lush estate located just steps 

away from world-renowned Grace Bay Beach in the Turks and Caicos Islands. Designed for those who demand only the very best 
of everything, the 72-suite Regent Palms is one of the true jewels in EMA’s unmatched portfolio of luxury resort properties. For 
more information, contact Liz Akey, CMP at liz@emamarketing.ca www.emamarketing.ca

• MCI opens two new offices, MCI Vancouver and MCI Toronto, signifying a strong permanent presence for MCI in Canada and the 
group’s first operational offices in North America. MCI in Canada will provide congress management services, event and meeting 
planning and DMC services to both corporate and association clients under the leadership of Ann Corbitt, based in Toronto. The 
affiliate office, established in Toronto in December 2010, is now fully rebranded as MCI Toronto. MCI Vancouver brings together 
a leading congress management company: Advance Group with an event planning and destination management company: 
Destination Planners, members of the DMC Network. DMC services will operate as Ovation Canada. For more information, contact 
Emily Edwards at eedwards@destinationplanners.com 

• Andiamo Services has announced that Susan Laurin has joined as Canadian Sales Director. With over 30 years experience within 
the industry, and a past- President of Site Canada, Susan is involved with the groups & incentive market worldwide. Andiamo 
Services is an international Incentive House & DMC, located in Rome and Milan. Andiamo plans every aspect of incentives, meet-
ings & conferences, events, logistics and group travelling all over Italy. For further information, contact Susan at susan@andiamo-
services.com

Advertising now offered on the Site Canada website
Site Canada is now offering advertising on the Site Canada website to both members and non-members.

Get your message in front of the people who are making the decisions with a banner ad on our website. Space is limited so the sooner 
you sign up the more options you will have. Reserve a space for 30 days, or sign up for 90 days and save.

MEMBER ADVERTISING RATES:

Small Home Page Vertical Ad:     30 Days - $295    90 Days - $750 

Large Horizontal Ad All Pages:   30 Days - $325 90 Days - $900

NON-MEMBER ADVERTISING RATES:

Small Home Page Vertical Ad:     30 Days - $350    90 Days - $900

Large Horizontal Ad All Pages:   30 Days - $395 90 Days - $1005

For more information, please see the page on our website  http://www.sitecanada.org/ or call Jason at the Site Canada office 
905-812-7483. 


