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President’s 
Message
“Time fl ies when you are having fun!”

Summer is here at last which brings 
us to the half-way point of your 2012 
board’s tenure. We have accom-
plished a great deal in the fi rst 6 

months with our greatest accomplish-
ments being the completion the three year strategic plan and 
hosting our biggest event to date – The Site Summer Social. 

The Strategic Plan was approved at the June board meeting, 
and more details are included on Page 2 of this newsletter. 

Site Canada took the initiative to partner with a new industry 
trade show - Ignite Business Events Expo (iBE). The arrange-
ment was to incorporate one of our premier fundraising 
events– the Site Summer Social – with the launch of the new 
trade show. Our Director, Social, Hayley Bishop passionately 
took on this role with the goal of transforming the 20 year old 
annual event into something extraordinary. 

The committee, predominately comprising our Young Leaders, 
created, managed and executed the largest event ever orga-
nized by Site Canada with over 400 people attending. I would 
like to personally thank Hayley and her entire committee for 
stepping up to the challenge. The event raised over $26,000 
which will support Site Canada’s chosen charity - Childhood 
Cancer Canada, and also Site Canada’s Education Reserve 
Fund, which provides scholarships to our members to attend 
the Site International Conference and other educational 
events. Thanks to everyone who attended and supported the 
event.

Earlier this month, I had the opportunity to join fellow Site 
members from Argentina, Florida and Canada at the Site 
Florida Summer Summit in Orlando. The summit focused on 
the ongoing challenges we face in our industry with the econ-
omy and the European crisis. The consensus is that business 
is returning, slowly but surely. Alejandro Verzoub, Site Global 
President, shared with us some new initiatives that Global 
is working on for our membership which will be rolled out at 
the international conference in September. The summit also 
brought our community closer together. It was at this confer-
ence where we learned the news of Moira Hearn’s passing. 
Moira’s contributions to Site reached far beyond Canada – she 
had a global presence with connections in every corner of the 
world. She will truly be missed. By now you will have seen the 
special edition of SiteLines published to honour her.
 

…continued on next page

Site Canada Summer Social
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By now you should also have received the Site Membership 
Survey from Site Global in your inbox. We encourage you to 
take the time to complete the survey which focuses on the 
changing needs of our membership. Your opinions and feed-
back are important. The deadline is Tuesday, July 31. 

Just around the corner is the fourth annual Sold-Out Site 
Golf Tournament, set for Monday, August 20th, preceding 
the annual IncentiveWorks Trade Show. Our Director of Golf, 
Tracey Brenneman and her committee are extremely busy, 
finalizing all of the details for this day. The Golf Tournament is 
fully supported by our strategic partner, M+IT Magazine.

In mid September, the global community will come together in 
Beijing for the Site International Conference. Besides showcas-
ing Beijing as an incentive destination, the conference will offer 
educational sessions with industry experts and an opportunity 
to connect with other members from around the world. The 
scholarship committee recently awarded two scholarships to 
our membership to attend the conference. The scholarships 
were awarded to Rachael Streek-Buma and Vlad Haltigin. 
Congratulations to you both.
 
However you plan to spend you summer holidays - cottage 
getaways, camping, visiting family, golfing, or a European 
vacation, take the time to relax. Before you know it, the busy 
fall season will be upon us once again…

Enjoy your summer.

Joanne Keating
President, Site Canada

…President’s Message continued

Overview of Site 
Canada’s Three Year 
Strategic Plan 2012 – 
2014
Completion of our association’s three year strategic plan, 2012 
– 2014, is finalized, providing our board with a clear direction 
of where we as an organization want to be in the future.  The 
Plan was approved at the June board meeting.  I would like to 
personally thank the members of the board for their time, input, 
contributions and commitment to the process. 

Our previous plan focused on building a stronger foundation 
for our chapter, defining roles and responsibilities, creating 
templates and a succession plan among other initiatives.  
Our current plan builds upon that momentum, focusing on a 
broader scope of key goals with a stronger collaboration with 
Site Global.

The Board agreed upon 4 strategic pillars resulting in a number 
of goals and 84 actionable items.  It’s an aggressive plan, yet 
very achievable.  As a team, we will review and prioritize what 

needs to get done and adjust timelines when required in order 
to accomplish everything by the end of 2014.  Below is an 
overview of our plan.

Vision
Unleashing human potential through extraordinary motivational 
experiences 

Mission Statement
To provide the opportunity to make connections by engaging 
members through educational and motivational experiences 
that sustains professional growth.

Strategic Pillars
Connect 
Members, 
Chapters and 
Site Global

Provide 
Motivational, 
Educational 
and 
Networking 
Experiences

Enable 
and Grow 
Business 
Results and 
Professional 
Development

Champion 
Site and 
Industry Best 
Practices

Goals (4) 

Every 
member will 
access a 
minimum of 2 
events each 
year.

Be the model 
for the Sister 
Chapter 
program by 
producing 
guidelines.

Communicate 
ROI from 
Site Global to 
Site Canada 
members.

Create syner-
gies between 
Site Canada 
and the 
BEICC, other 
associa-
tions, Sister 
Chapters and 
increase con-
nectivity to 
Site Global.

Goals (3)

Continue to 
deliver and 
measure 
consistent 
incentive cali-
bre events.

Provide 
professional 
develop-
ment through 
tiered edu-
cational 
opportunities 
that are rel-
evant action-
able and 
innovative.

Nurture 
the Young 
Leader 
development 
program to 
groom the 
next gen-
eration of 
leaders.

Goals (5)

The “Gain 
InSite” pro-
gram will be 
entrenched in 
all communi-
cations.

Exceed 25% 
growth in 
sponsorship

Give mem-
bers the tools 
to support 
growth of 
professional 
roles and 
the value 
of their Site 
membership.

Increase 
member-
ship to 130 
with spe-
cific target 
segments.

Champion 
and influence 
Site Global’s 
re-launching 
of our 
Accredited 
Program 
(tiered) and 
industry 
certifications

Goals (4)

Revise cur-
rent bylaws 
to align with 
Site Global’s 
bylaws and 
comply with 
the Not for 
Profit Corp. 
Act.

Establish 
metrics to 
benchmark 
against other 
chapters and 
associations.

Strengthen 
and broaden 
Sister 
Chapter 
Program by 
selecting a 
new sister 
chapter every 
2 years.

Win Chapter 
of the Year or 
at least one 
Excellence 
Award every 
year
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Luxe Loft, Luscious 
Tastes
The Arcadian Court in the Hudson Bay Building at Bay & Queen 
has had a long history of hosting stunning Toronto events, but 
when Oliver & Bonacini announced their plans for a renovation 
of the space and the adjacent Bay cafeteria, many wondered 
just what was in store. Site members got their chance to tour the 
completed renovations, only a couple of weeks after the official 
grand opening. After short escorted tours, members were invited 
to experience the brand new Arcadian Loft space at the May 
17th meeting during a short reception before a wonderful taste of 
O & B’s masterful catering at dinner. 

To complement the gourmet dining which included a choice of 
arctic char or grilled flat iron steak, special guest speaker Amato 
De Civita, president of Wine Awakenings, debuted his company’s 
first Icewine aromatic kit, and led the group on an interactive 
discussion on the subtleties of the wide range of aromas that 
guests were asked to identify in unmarked vials. To add a sweet 
note to the end of the evening, glasses of Stratus Vineyard’s 
2008 Riesling Icewine were served to test our new found abilities 
in detecting the subtle aromas of honey, grapefruit, minerals and 
spicy peach flavours. 

A memorable evening with tastes extraordinare!

Many thanks to Melody Lau, event coordinator with Oliver & 
Bonacini, for her assistance with the event, Lisa Clapham, of 
Congress Canada, Hayley Bishop, CMP, corporate sales & hos-
pitality manager of Stratus Vineyards, Amato De Civita, of Wine 
Awakenings and our event sponsors, AV Canada, The Image 
Commission, Meetings & Incentive Travel and Ignite. 

Sandra Eagle

Bits and Bites
Site Global Survey

In an effort for the Site Global Board of Directors to further 
understand and respond to the changing needs of all Site 
members, the Site Global Membership Committee is conduct-
ing a member survey, and we are requesting your participa-
tion. The deadline is July 31st, so please take a moment to 
complete this important survey. It can be found at  
http://archives.subscribermail.com/msg/517230d5573844428
5feeb6f30de375e.htm

Site Global Contest:  
Win a VIP Mexican Experience

The Site Global ‘Champion of the Year’ contest is waiting your 
video!

It showcases the most exciting and original incentive travel 
and motivational event experiences. Upload your videos and 
win a fabulous prize. The first place will be awarded with a 
VIP Mexican experience for two people, all expenses paid.

The uploaded videos in the corporate category will generate 
a unique library of new and different ideas of motivational 
experiences in the world, so DMC, INCENTIVE HOUSES, 
DESTINATIONS, HOTELS , TOURIST BUREAUX can pro-
mote their company services, by adding their website and 
contact in the registration form.

There are already a lot of great videos uploaded. Take a look 
and participate!!

http://www.sitechampion.org/video/66. 

Deadline for submissions is September 15, 2012.

Volunteer Champion of the Year
It’s not too early to make your choice for the Site Canada 
Volunteer Champion of the Year. Nominate a fellow Site 
member who has displayed outstanding volunteerism today! 
The ballot form will be available in early August on the Site 
Canada website under the volunteer tab. Submit nominations 
to Liz Akey, CMP at liz@emamarketing.ca. 

Congratulations
Congratulations to Site Young Leader, Leah Cournoyer and 
her fiancé, Calvin Strachan who got married on July 20th. 
Best wishes for your future happiness from everyone at Site 
Canada. 

Photos courtesy of The Image Commission

http://archives.subscribermail.com/msg/517230d55738444285feeb6f30de375e.htm
http://www.sitechampion.org/video/66
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iBE Expo… Renewal 
and Reinvention
With the resurgence of meetings and incentives trade shows 
across North America, such as IMEX America, the Ignite 
Business Expo (iBE) set out to bring to the Canadian industry 
some fresh and vibrant opportunities to attract buyers and sup-
pliers to conduct their businesses. 

Walking into the expanse of the Direct Energy Centre in 
Toronto’s Exhibition Place, visitors were immediately struck by 
the wide, black carpeted aisles between the booths, which were 
laid out in mosaic pattern rather than in traditional rows. The 
space helped to create a feeling of calm, of business elegance. 
It was certainly stylish, too, but don’t be fooled by the apparent 
quiet, there were over 1300 scheduled one-on-one meetings; 
each one valuable in its own right, and where the quality of the 
potential buyers was lauded. I made the mistake of not booking 
in advance, and had to come back on several occasions in order 
to see one particular supplier. 

Education was not done in the usual cramped breakout room 
format. There were interactive sessions taking place throughout 
the day in various creative formats and forums: activity pods 
were scattered throughout the show floor. There were ‘Ignite 
Some Conversation’ with iLearn2 in the iBE ConverStation pod, 
and, the ‘Good to Know’ interactive sessions, where speakers 
presented a wide variety of subjects throughout the day. 

Even the choice of decor helped. When have you seen guest 
speakers/performers on stage where you could position your-
self along three sides of the stage, and choose to sit on either a 
chair, a chesterfield, a chaise longue, or on a high stool at a tall 
boy table… that was very cool, and great for all tastes.

Sharing information was done in a different and entertaining way. 
‘Diva on a Dime’ gave six talented CanSPEP planner members 
a shoestring budget of $100 to create a fabulous tabletop dis-
play… a terrific idea to promote planner creativity. Votes were 
cast over the two days, and a winner declared. 

‘Gotta Get It’ featured products that had been hand-picked from 
the pages of Ignite magazine and represented the ultimate in 
corporate and employee recognition gifts. These items were 
then donated and auctioned as part of the Site Summer Social. A 
great way to give back. 

Then, there was a ‘Battle of the Beds’ between three major hotel 
chains renowned for their quality beds, where visitors cast their 
votes for their favourite bed. The voting got so intense that one 
of the hotels sent a housekeeper over to the show on the second 
morning to make up the bed properly! How’s that for service!
What fun, and what perfect diversions to make a long business 
day just fly by.

 How many trade shows have you been to where the food quality 
was lacking? Here, there were options with a selection of drinks, 
sandwiches and salads to take away at the Spark Cafe, or if you 
needed to sit and talk business, you could go to the Ignite Bistro 
where table service was offered.

Need a charge for your iPhone or BlackBerry? There was a mon-
itored charging station – plug in and carry on – so you weren’t 
looking for an outlet and sitting on the floor beside it waiting.
These were certainly some diverse, yet contemporary options, 
for today’s hectic, multi-tasked, connected world. Yes, it was a 
new approach and, yes, there may have been a hiccup or two 
through the two days, but patience and understanding ruled the 
day. Importantly though, iBE provided another compelling oppor-
tunity to link up for vital face-to-face meetings for suppliers and 
buyers alike. 

Comments from visitors to the show indicated that planners 
loved iBE, and were most enthusiastic about the many innova-
tive aspects including the upscale, relaxed atmosphere, the 
untraditional layout and the interactive feature areas. Equally 
important, most exhibitors were also very pleased. The high 
quality of planners in attendance was noted by many, and it is 
understood that next year the key objective is to increase that 
quality attendance. For year one, a lot was accomplished…many 
said that it certainly didn’t feel like a first year show.

Overall, the iBE Expo was a refreshing change; it set a new 
standard. Immediately following the conclusion of the first day 
of the show, crowds poured into the largest Site Summer Social 
event ever produced. It was an inspired decision for Site Canada 
to move its highest profile social event of the year to coincide 
with the new iBE Expo. Site was clearly the benefactor from this 
terrific event for its fundraising initiatives. Read on. 

Vlad Haltigin, CITE

Photos courtesy of The Image Commission



sitelines July 2012

Site Canada Summer 
Social 2012: An 
Evening in the Park 
Imagine the pleasant chatter of birds atop a riff of jazz music. 
The fragrant smell of fresh flowers, mingling with the tantalizing 
scent of vendors’ food. Sunlight, picnic tables and park benches. 
Leaves atop the trees, lightly rustling. Crowds gathered, laugh-
ing. Then, envision the infusion of natural light against an 
exposed brick backdrop inside Heritage Court at the Direct 
Energy Centre. Taking inspiration from its surroundings, Site 
Canada’s largest Summer Social yet, An Evening in the Park, 
brought the outdoors in on Tuesday, June 12th, 2012. 

The committee created a dynamic reception for an international 
contingent of 400 industry guests, hosted on the opening night 
of the ignite Business Events Expo (iBE), mere steps from the 
show floor. Seizing the opportunity to partner with the innovative 
iBE team, Site’s annual fundraiser was moved up by a month, 
giving life to the Canadian Chapter’s largest event ever. 
 
The enthusiastic crowd entered right at 5:00 pm as doors 
opened, revealing the pastoral setting. Mature trees and plants 
added life to the space, and rustic benches and picnic tables 
with board games provided groupings for meaningful conversa-
tion and networking. The space was full of energy – our commu-
nity of event, meeting and incentive travel professionals became 
part of the urban landscape of the indoor park. 

With a goal of maximizing planner and supplier interaction, food 
stations were scattered throughout the space, themed according 
to the look and feel of each quarter. Centerplate catered gour-
met casual fare in abundance with cues taken from Toronto’s 
multicultural culinary scene. Portable cuisine ranged from mini 
bison burgers and poutine through traditional Italian pasta and 
food truck-inspired fish tacos with Spanish flare. Yorkville-style 
artisan cheese complemented a Niagara wine garden. A signa-
ture cocktail was sipped by many, toasting to new friends. And, 
an ice cream cart brought back nostalgic memories of childhood, 
becoming a sweet finish to the evening. 

Golf enthusiasts were challenged to a putting contest to win 
coveted Maui Jim sunglasses and a nearby graffiti artist created 
a “Words of Hope” wall in support of Site Canada’s charity of 

choice, Childhood Cancer Canada. In another neighbourhood, 
a chalk artist worked in energetic busker fashion to illustrate a 
three-dimensional pond by event’s end. 

The impressive silent auction table, designed to mimic an open-
air market, spanned the length of the space. Guests rallied to 
get in their last bids right before the raffle winner was announced 
for a trip to Arizona, presented by title sponsor AZA Events. After 
a few remarks, the live auction, led by a spirited auctioneer on 
the central stage, helped raise $26 000 for Childhood Cancer 
Canada and the Site Canada Educational Reserve Fund. A 
resounding success. 

This event could not have been realized without the tremen-
dous creativity and dedication of the volunteer committee, along 
with the unsurpassed support of the Board of Directors, Site 
Canada’s strategic partners, event sponsors, auction donors and 
our esteemed guests. With our sincere thanks, we wish you a 
summer filled with all things fabulous. 

Hayley Bishop

Photos courtesy of The Image Commission
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Site Florida Summer 
Summit

Orlando Florida
When I first heard the news that Orlando will be hosting the 
2013 Site International Conference, a flood of memories filled 
my thoughts from my first and only visit to the city - The Magic 
Kingdom, Epcot, MGM, Snow White, Shamu, Jaws and gut 
wrenching roller coaster rides. A once in a lifetime trip… 

That was 1988. Since then, modern princesses grace The Magic 
Kingdom, exciting new rides like Harry Potter and Manta offer 
excitement to the thrill seekers and new theme parks and enter-
tainment attract the general population. I never really thought 
about going back to Orlando with its crowds, chaos, and kids 
all around… but I did, and what a delightful surprise. There is 
another side of Orlando that has evolved into an incredible meet-
ing and incentive destination with world class five star hotels 
offering every type and size of meeting space conceivable. 
Imagine sanctuary style resorts with adult only pools, award win-
ning restaurants and top notch entertainment and venues.

Incentive programs key objectives are to create extraordinary 
experiences that individual winners cannot replicate on their 
own. Orlando offers this. There are endless options for off-site 
parties and events that can accommodate any size group. 
Popular venues like CityWalk at Universal Studio, Under the Sea 
at Epcot or private section of Seaworld are all possible and cap-
ture the essence of your imagination. 

Our industry is invited to see the “new” Orlando when they host 
the world in December 2013.

Our world is getting smaller… redefining, redesigning and re-
evolving are critical for destinations. Congratulations Orlando for 
creating a place where two very different worlds happily coexist, 
where imagination becomes reality!

The Site Florida Summer Summit offered a perfect combination 
of sight seeing, education, visiting fabulous incentive quality 
hotels, while interacting and connecting with fellow Site Florida, 
Site International and Site Canada members.

Thank you Site Florida, Visit Orlando and Buena Vista Palace for 
hosting the Site Florida Summer Summit. I promise it won’t be 
another 24 years before I return. 

See you in Orlando in December 2013. 

Joanne Keating

from left to right 
Carol Wain, Marquee Incentives - Site Canada 
Iris Langanke, AlliedPRA - Site Florida
Joost De Meyer, First Incentive Travel - Site Florida
Joanne Keating, Meridican Incentive Consultants - Site Canada

Site members mingling at the Site Florida Event 
with Site Global President Alejandro Verzoub and our host from 
Site Florida and Visit Orlando- Mayte Albaladejo



sitelines July 2012

Site Academy for 
Young Leaders, 
Washington DC: 

‘Positive Messaging Through the 
Noise of Negativity’

Making my way to Washington, DC, I really didn’t know what to 
expect. As a brand new Site Young Leader, my exposure to the 
organization and the Young Leaders program had been rather 
limited. 

At the outset, I knew if anything it would give me an opportunity 
to meet other young adults from the Incentive Industry. What I 
discovered was a diverse group of professionals from United 
States, Canada, Ireland, Ecuador, Colombia, Turkey, Mexico, 
and Iceland who were eager to share and learn. Kevin Edmunds 
and Eda Ozden from Site Young Leaders Global put together 
two full days that were packed with informative content from 
exceptional speakers. 

Our first stop was the US Travel Association, where we learned 
about strategies they were taking to advocate the meetings and 
incentive industry at the federal government level. We all know 
of the “AIG Effect” and the latest “GSA Scandal”, yet within the 
Canadian market we often brush it off as an issue not affecting 
our rather conservative client market. 

I quickly cast this narrow perspective aside when hearing the 
USTA discuss their initiatives. First and foremost, their job is 
to educate politicians. Some damaging comments were made 
over this latest scandal, painting the entire meeting and events 
industry with the same exorbitant spending brush. The USTA 
maintains that the more people of influence understand the value 
of our industry, the less likely they will react emotionally.

With the support of politicians, the USTA can then take on bigger 
challenges that affect all of our programs. One of their key initia-
tives is to advocate for more customer-friendly entry procedures 
at customs points along with faster screening processes for visit-
ing visa applicants through the Jolt Act. How many times have 
you faced a situation where a guest may not attend the confer-
ence or incentive program due to a visa delay? The USTA under-
stands that our guest experience starts from the minute they 
decide to attend an event. If they have an unwelcoming experi-
ence trying to enter the US, it will affect their entire trip.

Other initiatives by the USTA include the Power of Travel 
Coalition uniting travel industry leaders and associations in one 
common voice. At the grass roots level, www.votetravel.org is 
meant to engage the population in supporting all travel in an 
effort to strengthen the perspective on travel at the ground level 
and to keep the industry thriving.

After a delicious lunch sponsored by Allied PRA at a local restau-
rant, we were whisked off to the Mexican Cultural Institute where 
we encountered two informative sessions, one from Eduardo 
Chaillo, Executive Director of the Meeting Industry for the Mexico 
Tourism Board, and the other was led by Luis Ernesto Araujo, 
Director of the Cartagena Tourism Board in Colombia. 

These two gentlemen gave fascinating perspectives on their 
countries as strong incentive travel destinations that have both 
been plagued by the terrible public perceptions formed by media 
reports of drug trafficking and violence. 

While Mexico continues to be a strong force in the tourism 
market, despite the ongoing challenges they face in northern 
Mexico, Mr. Chaillo did not discount the fact that it is a con-
stant battle for them. His role is to bring his positive messaging 
through the noise of negativity that is perpetuated by isolated 
incidents in the news. For the most part these acts of violence 
are at a great distance from the tourism areas, which the govern-
ment is strongly protecting.

Mr. Araujo gave an even greater in-depth look at the struggles 
Colombia has faced in changing a perspective that is two 
decades old. Not only has he worked with the government on a 
strategic level to change the perspective of outsiders looking in, 
but he has also worked hard to change the mindset of the local 
people of Cartagena. His reasoning is it is not enough to create 
a “tourism city”, it has to be a “tourism society” where the heart 
of the city, it’s people, are invested in making the tourist’s experi-
ence the best it can be. 

Both men appealed to us as Young Leaders to be the ones to 
help change these negative perceptions. We have the ability to 
educate ourselves on the opportunities out there, to properly 
evaluate the benefits of these incentive destinations, and work 
on changing our clients’ perception of places such as Mexico 
and Colombia. 

While we had time to catch portions of the educational content 
at AIBTM, the most valuable part of day two was our time spent 
with Site Global leaders, Mary MacGregor, Site Immediate Past 
President, Jane Schuldt CITE, President Elect, Site International 
Foundation, and Jim Adams, currently serving as Site Director.

These three individuals spent an entire afternoon with us dis-
cussing Site Global, the value of incentive programs and dis-
cussing the challenges we face in presenting strategic programs 
that help our clients justify their spending and allow for measur-
able objectives. 

The afternoon was a refreshing practical look at what we can 
do to make our incentives work for our clients. As young profes-
sionals, we often hear reference to a time back in the day when 
budgets were big, lavish affairs were the norm, and justifying 
spending was a non-issue. While we may be facing tighter reins 
by clients who want to make smart business spending decisions 
based on realistic objectives, this is not destroying our industry. 
In fact, it is our opportunity to strengthen our value to the client 
by establishing meaningful objectives that prove our worth at the 
completion of an incentive program.

I came away from this Site Young Leaders Academy refreshed 
with a desire to continue my education, and to strive to become 
more relevant to my clients by focusing them further on the 
strategic measurable side of their incentives and meetings. I 
also made some great new friends who provide unique perspec-
tives on the incentives industry and the challenges they face. 
I encourage all Young Leaders in Canada to get connected, 
join the Young Leaders Facebook page and start meeting like-
minded individuals from around the globe!

Melaya Horsten
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Upcoming Events…

August 20, 2012
Site Canada 2012 Golf Tournament - Sold Out

Angus Glen Golf Club

September 14 - 17, 2012
Site International Conference 2012

Beijing, China

September 26, 2012
Site Canada September Chapter Meeting

November 14, 2012
Site Canada Education Day 2012

December 12, 2012
Site Canada Holiday Social

Members Musings
Welcome New Site Canada Members
A very warm welcome to our newest Site members:

Jennifer O’Donnell , TTI 
Javier Fernandez, Scottsdale CVB/Canada Office 
Jennifer Millard, Yellow House Events

AIBTM 2012 in 
Baltimore… a Young 
Leader’s Viewpoint
For a tradeshow which is only in it’s second year, AIBTM was 
an impressive showcase of exhibitors and buyers. While there 
was a strong contingent of representation from the US market 
surrounding the tradeshow including Baltimore, Washington and 
New York, the show also targeted those buyers who manage 
programs beyond the American border. 

One of the interesting features from a buyer’s perspective was 
the ‘Destination Spotlights’. Buyers were provided the oppor-
tunity to attend a presentation in many of the booths including 
Malaysia, Argentina, Costa Rica and New York. It was an excel-
lent opportunity for buyers to educate themselves on destina-
tions they may not have considered before and meet many 
exhibitors represented in that booth. 

Hosted Buyers were treated very well at AIBTM. Comfortable 
lounges offered a welcome retreat in those few moments 
between appointments. Drinks and snacks were in no short 
supply while the friendly ladies at the welcome desk were there 
to help with all inquiries.

The appointment system was the biggest challenge at this show. 
There were so many suppliers and no easy option for searching 
through them. Hosted Buyers were asked to select their prefer-
ences by a rating system, and then, once the system issued a 
schedule, it was up to the buyers and suppliers to connect for 
their remaining openings. There were many complaints circulat-
ing between suppliers and buyers that the appointment system 
was too complex. Both parties often experienced receiving no 
reply when sending out additional requests. 

The other challenge of the show was attending the educational 
sessions. The first day of education was an excellent selec-
tion for planners at any level. While the content sometimes felt 
very high level when the description indicated it would be more 
in-depth, the AIBTM show organizers definitely managed a bal-
anced approach to suit all attendees. 

The second and third day of educational sessions were most 
likely poorly attended. The appointment schedule did not allow 
blocks of time to sneak away to an educational session during 
the tradeshow. There were definitely sessions of interest, 
but little time to attend them. That’s good feedback for show 
organizers.

One thing is for certain, AIBTM exhibitors sure know how to 
make business networking fun! Around 2:00 pm each day the 
tradeshow came alive with s’mores stations, gourmet treats and 
beverages at every corner! These were welcome refreshments 
for buyers who often were skipping lunch in order to attend all 
their appointments. And true to the Canadian quirkiness that we 
all know and love, the Vancouver booth actually had you jump on 
a bike with a blender attached out front to literally mix your own 
cocktail!

Melaya Horsten




