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President’s 
Message
The top award in the movie indus-
try is “Best Picture”. The equivalent 
award in the Site Global community 
is “Chapter of the Year” – and that 
is what Site Canada achieved in 
2012! Thanks and deepest gratitude 

are given to Joanne Keating, Past 
President, the 2012 Board of Directors including the outgo-
ing Board members – Joe Orecchio, Tracey Brenneman and 
Liz Akey, and to our administrative staff led by Leslie Wright 
and Jason Boyer for all their hard work to qualify and exceed 
expectations- earning that 2012 “Best Picture”. Joanne has 
left very big shoes to fill. Her enthusiasm, energy, passion for 
the industry has infused all of us to always give more than we 
thought we had. Over the past year, it has been wonderful to 
watch Joanne lead the organization, never losing a beat from 
whatever corner of the globe she was in.

So where does one go from the very top achievement? Try 
for another! And that is what our 2013 Board is endeavouring 
to accomplish for 2013. We believe that the no Chapter has 
been awarded ‘Best Chapter’ for two years in a row, so it is an 
ambitious goal that we have set our sights on. And to achieve 
such a lofty goal – we must exceed not just in one area or two 
areas, but in all endeavours from the quality of our education, 
the growth of our membership, the financial security, the qual-
ity of our member communication, and new initiatives.

Your 2013 Board of Directors started the year with a Board 
Retreat staged at Langdon Hall. Combined with our first Board 
meeting, we spent 1 ½ days dedicated to looking into the 
future to dream big, and create an ambitious Strategic Plan. 
We built on the Plan created in 2012 and then re-prioritized 
and developed the Action Plan for 2013 to 2015.

Our Value Proposition will be launched this Spring:

Gain InSite

Connect. Grow. Lead

The promise is that as Site members, we will validate your 
membership investment by promoting buying from Site mem-
bers first. Stay tuned as we define and launch this initiative.

…continued on next page

Joanne Keating, Site Canada President, and Megan Davidson, 
President and CEO of Childhood Cancer Canada.   
Photo courtesy of The Image Commission
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The four principle strategies in our Strategic Plan are:

1. Connect members, Chapters and Site Global
2. Lead motivational, educational and networking 

experiences.
3. Grow business results and drive professional 

development.
4. Champion Site and industry best practices.

See the website for this year’s goals http://www.sitecanada.
org/

Since joining the Site Canada Board of Directors in 2010, I 
have been overwhelmed by the dedication of Board members. 
While so busy with their “day jobs”, and personal lives, they 
dedicate so many extra hours to their volunteer roles in Site. 
You couldn’t ask for a more committed group of people. We 
have taken on new initiatives such as Young Leaders, sister 
chapter relationships, growing membership across the coun-
try, record breaking attendance at the educational and social 
events, and each responsibility has been accepted and fol-
lowed through as though it was the only job on their plates. As 
a result we have a strong and financially solid organization that 
is the envy of any not-for-profit organization. Again, a thank 
you to the outgoing Board members and big welcome to the 
new members- 

2013 Board of Directors
President: Pam Graham, DMCP, MCI Toronto

President-Elect: Jennifer Glynn, Meeting Encore Group

Immediate Past President: Joanne Keating, Meridican 
Incentive Consultants 

Vice President Finance: Michael Drake, Starwood Hotels And 
Resorts Worldwide

Vice President, Social: Hayley Bishop, CMP, Stratus 
Vineyards 

Director Chapter Meetings: Sandra Eagle, Ignite Magazine 

Director Communications: Vlad Haltigin, CITE, PDM(i)

Director Education: Ellie MacPherson, SM+I/Sunquest 
Meetings And Incentives 

Director Golf: John Crowe, Metracon Travel Group Inc. 

Director Membership: Yola Marshall, InterContinental Toronto 
Centre Hotel 

Director Sponsorship: Maria daCunha, HRG Meetings, Groups 
& Events 

We are in great shape for our signature events:

• Summer Social to be held in conjunction with the iBE show
• Site Golf tournament to be held in conjunction with the 

IncentiveWorks show

…President’s Message continued

Members Musings
Welcome New Site Canada Members
A very warm welcome to our newest Site members:
Mark Akey, Ryerson University
Trina Arjoon, Communique Incentives Inc.
Lynne Coyne, Manulife Financial
Debbie Cotton-Burinski, Event Spectrum Inc.
Donna Filion, The Elmwood Spa
Maria Fernanda Guzman, Colombian Government 
Trade Commission
Bobbi Hall, Brewster Vacations Canada
Alanna McQuaid, Meetings and Incentive Travel
Timothy Orlando, Pareto
Jennifer Petrakis, Wynford 
Vanessa Servin, Metropolitan Hotels
Kate Short, Event Spectrum Inc.

• Education Day

All of these events sold out in 2012, so you are advised to reg-
ister early.

A special thank you to 2 Champions for additional initiatives: 

• Jenn Glynn, Incoming President will establish the process 
to source a new Sister Chapter

• Hayley Bishop has volunteered to lead the Young Leaders 
program to support Yola Marshall with her demanding 
Membership portfolio

Along with our three educational Chapter Meetings, the year 
will be further highlighted with Site Global’s 40th anniversary. 
Your chapter is planning a special coast to coast event in April 
featuring a prominent industry leader. So, add the Site Canada 
link to your “Favourites” list on all your devices to keep up to 
date on the many activities that your Board has planned for 
you.

Pam Graham
President, Site Canada
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2012 Holiday Social
Site Canada held its annual Holiday Social at the 
InterContinental  Toronto Centre Hotel on December 12, 2012. 
Getting into the spirit of the season were over 80 attendees. A 
silent auction and raffle was as popular as ever raising money 
to support our chosen charity, Childhood Cancer Canada. It was 
with great pleasure that Site Canada President, Joanne Keating, 
presented a cheque for money raised throughout the year of 
$9,331.40 to Megan Davidson, President and CEO of Childhood 
Cancer Canada. Share in the fun and networking with these 
photos from the event.

Photos courtesy of The Image Commission
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Site Canada Supports 
Childhood Cancer 
Canada 
In celebrating the Year End Holidays, Site Canada held it’s 
Annual Winter Social in mid December at the InterContinental 
Toronto Centre Hotel. As part of its continuing commitment to 
support the community Site Canada presented a cheque for 
$9,331.40 to its focused charitable organization, Childhood 
Cancer Canada. Accepting on behalf of the organization was 
Megan Davidson, President and CEO of Childhood Cancer 
Canada. CCC is  committed to the fight against childhood cancer 
through impactful programs and innovative research. The follow-
ing article clearly outlines the compassionate actions and pro-
grams taken by this worthy organization. 

Childhood Cancer Canada committed to the fight against 
childhood cancer through impactful programs and innovative 
research

In Canada, childhood cancer remains responsible for more 
deaths in one year through adolescence than any other disease– 
more deaths than asthma, diabetes, cystic fibrosis and AIDS 
combined. Each school day, ten Canadian kids will be diagnosed 
with cancer and one in five will not survive. 

Childhood Cancer Canada (CCC) is the country’s leading 
Foundation dedicated to funding the very best collaborative 
childhood cancer research while providing critical education, 
support, and community programs to kids with cancer and their 
families across the nation. 

One of our most impactful programs is our Survivor Scholarship 
program, which allows any childhood cancer survivor to receive 
a one-time award of $1500 to be used towards pursuing an 
educational dream in any field and any institution within Canada 
(university, college, vocational training, etc.). This life-changing 
program has a profound effect on the lives of survivors and their 
families. It encourages students to achieve their academic goals 
despite the long-term effects of toxic chemotherapy, and inspires 
survivors to work within and give back to the childhood cancer 
community in a variety of capacities.

In 2012, CCC received the highest number of applications for 
this program to date, with a 13% increase in number of appli-
cants. The Foundation awarded 130 Survivor Scholarships, with 
the total funds raised for this program surpassing $195,000. This 
is the second year in a row that CCC has provided scholarships 
to students in every Canadian province. The areas of study con-
tinue to be very diverse, with programs ranging from Culinary 
Arts to Aircraft Maintenance Engineering to Classical Guitar.

CCC was also able to award 5 scholarships to outstanding stu-
dents in post-graduate studies within the health sciences field. 
These students were awarded $5000 each for the unique and 
inspirational stories of growth and change that they shared. 
Below is a snapshot of one of this year’s recipients, Genevieve.

Genevieve
• Diagnosed with Hodgkin’s Lymphoma 
at age 18
• In her second year of a Master’s 
Degree in Counseling Psychology
• Thesis topic: exploring the adoles-
cent experience of siblings of children/
youth diagnosed with cancer
• Believes cancer changed her 
perspective and helped her gain 

independence
• Inspired by her sister’s experience as a sibling to someone 

with cancer
• Active volunteer at Camp Goodtimes, a summer camp for 

children with cancer
• Intends to complete her PhD and become a Registered 

Psychologist
• Wants to have her own practice specializing in families/indi-

viduals dealing with the impacts of life-threatening illness

CCC will continue funding the educational dreams of childhood 
cancer survivors in 2013. The Foundation hopes to expand the 
program’s reach to even more students nationwide with a focus 
on targeting French-speaking students as well as students in 
more remote and rural areas of Canada, including the country’s 
three territories.

2013 Upcoming Events…
Wednesday, March 20  

Chapter Meeting

Wednesday, April 10  
40th Anniversary Event

Wednesday, May 15  
Chapter Meeting

Wednesday, June 19  
Site Canada Summer Social

Monday, August 19  
Golf Tournament

Wednesday, September 25  
Chapter Meeting

Wednesday, November 13  
Education Day

 
December 7-10 2012  

Site International Conference - Orlando

Thursday, December 12  
Holiday Social
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John Crowe
John is currently Director of Golf at 
Site Canada and President/Owner of 
Metracon Travel Group Inc. He started 
the business in 2005 after spending 
several years in sales and marketing 
positions in the packaging industry. 
John is excited to be involved in SITE 
Canada and is looking forward to all 
the events planned for this year. He is 
likewise proud to be connected with 
a group of top professionals from the 

industry and look forward to contributing to the growth of a great 
SITE chapter. 

Maria da Cunha 
CTC, CMP
Maria has been in the travel industry 
for over 25 years specializing in the 
customization, management and suc-
cessful delivery of meeting, confer-
ence and incentive travel programs. 
Currently, she is Vice President, HRG 
Meetings, Groups & Events. Maria 
is passionate about the industry she 
represents, and has earned her CMP 

designation. She served as President 
of Site Canada for two years, and has also volunteered with 
MPI. It is a delight to see Maria back on the Site Canada Board, 
where she will now have the responsibility for Sponsorship. 
Maria looks forward to working with the Board and the industry 
to increase Site Canada’s value proposition for its partners and 
membership. 

Yola Marshall
Yola Marshall has been Director 
of Sales and Marketing for the 
InterContinental Toronto Centre 
Hotel since 2008 and brings with 
her a wide range of sales, market-
ing and operational experience. Yola 
has held numerous positions that 
reflect her diverse 25 years of hotel 
background including multi-property 
sales leadership with Vintage Hotels; 

resort expertise with Deerhurst Resort, operational and sales 
knowledge of extended stay, and has worked with organizations 
including Hilton and Park Hyatt. A graduate of Humber College, 
she is a Board of Director with SITE Canada and sits on the 
Toronto Entertainment District BIA marketing committee. She is 
also a member of the Sales advisory board for InterContinental 
Hotels Americas Region. Yola was awarded the 2012 Best of the 
Best Director of Sales and Marketing for InterContinental Hotels 
Americas.

Introducing New 
Directors

Site Canada 
2013 Scholarship 
opportunities for our 
members
Site Canada continually strives to offer our members value. As a 
member, you may be eligible for financial support to attend a Site 
Global educational event. This year we are pleased to offer the 
following scholarships for qualified members of our Chapter:

Site Young Leader Scholarship
This is a wonderful opportunity to gain international exposure for 
one of our Young Leaders. We will be offering a $2000 scholar-
ship to attend the Site Global Conference in Orlando Florida in 
December. Eligible members must be a Young Leader in good 
standing with the Site Canada Chapter. 

Education Scholarships
This year our association will be celebrating its 40th anniversary. 
Join your fellow Site members and connect with our global com-
munity in Orlando December 7 – 10. 

Our Chapter is offering three scholarship of $2500 to members 
in good standing to attend the Site Global Conference. The 
conference will offer educational sessions that will focus on the 
latest global industry research and trends, and allow time to con-
nect with fellow members while experiencing all of the magic that 
Orlando offers.

Student Scholarships
Site Canada will continue to offer financial assistance to students 
who are currently attending a Canadian post secondary institu-
tion studying in the field of Hospitality, Tourism, Incentive travel 
or meeting and event management. Two scholarship of $875 will 
be awarded in the Fall.

For more information on our scholarships and the application 
process, contact the Site Canada office.

Joanne Keating
Immediate Past President
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Satisfying Procurement 
Means ‘Show Me’
With the advent of procurement and purchasing practices now 
being included in many Requests for Proposals, incentive plan-
ners have to prove value in a very different way. 

The basic principle behind a strong procurement strategy is to 
quantify the rationale behind purchases being made on behalf of 
the corporation. 

This practice can take many incentive and product planners well 
outside their comfort zone. By and large, the inclusion of pro-
curement practices reduces the ability to sell creative ideas, or 
hit an emotional home run with senior executives. 

Many planners see the procurement process as days, if not 
weeks of work quantifying every dollar budgeted for a proposed 
incentive programme. 

In reality, the negotiating practices honed by great product plan-
ners over many years are now being highlighted. The funda-
mental shift comes in documenting and sharing the process and 
results of all supplier negotiations with your prospective client.

A set of well crafted client facing documents that can track rate 
negotiations, cost savings & cost avoidance, supplier conces-
sions and other value adds will satisfy procurements requirement 
to ‘show me’. 

Savvy product negotiators have been the unsung heroes of 
the entire planning process for many years. Good documenta-
tion done from RFP inception and presented as part of an RFP 
response will go a long way toward proactively ‘managing’ pro-
curement practices.

With a greater focus on negotiation skills, maybe it is time to look 
at fixing a cost into the programme for these services? Drop me 
an email with your opinion: dallyce@eminencecanada.com 

Dallyce Macas

Say ‘Si’ to Colombia 
Members of Site Canada and a number of other industry plan-
ners were part of a hosted luncheon in late January promoting 
Colombia as an emerging meeting and incentive destination. 
Alvaro Concha, Colombian Government Trade Commissioner, 
told the assembled audience a similar message to that which he 
delivered at the Site Education Day last November. Colombia 
is a diverse country with five distinct tourism regions to visit, 
Caribe, Andes, Pacifico, Orinoquia, and Amazonas. Each of the 
regions has unique diversity and charm, and the country as a 
whole is loaded with mystery and adventure. Alvaro challenged 
everyone to draw on their imagination to learn about an abso-
lutely stunning country. As with other destinations in the Region, 
Colombia conjures up many perceptions, yet the realities are far 
different. 

-  Colombia is not far away… it’s about the same distance 
from Toronto to Bogota, as to Vancouver. What’s more there 
is now direct air to Bogota on Air Canada. Plus, it’s in the 
same time zone as Eastern Time. 

-  Colombia is safe, with the Globe & Mail rating it as a Top 
4 destination. In fact, with tourism growth of over 10% per 
annum, this is three times faster than world tourism growth. 

-  Colombia is a world-class destination. In fact, Mr Concha 
says since 2004, as GDP has grown, security is much 
less of a concern for visitors to the country. Colombia has 
become highly rated for meetings in the South American 
block, with backing from the World Economic Forum, the 
World Trade Organization, as well as the Nationwide Golf 
Tour. From the Coffee Triangle, home of ‘Juan Valdez’, to 
the colonial attractions and fabulous beaches of Cartagena, 
and the flower city of Medellin, there is a myriad of festivals 
around the country. 

“It’s time to make decisions based on reality, not on perception”
With a smile, Concha said the “The only risk is wanting to stay.” 
Co-hosting the luncheon event were Copa Airlines who have 
also become very active in promoting their air service from 
Canada, in place since 2011, with a large modern fleet of the 
latest configuration Boeing 737’s. Not only is Copa encourag-
ing incoming tourism to the emerging resorts in Panama, but 
it is also promoting Panama as an efficient hub to connect to 
other destinations throughout South America, as well as the 
Caribbean. One advantage offered by Copa Airlines is a free 
stopover.

As planners strive to find new and exciting incentive options, it is 
always encouraging to learn about new destinations. 

Sandra Eagle

Photo From left: Maria 
Fernanda Guzman, Tourism 
Specialist, Colombian 
Government Trade 
Mission, Alvaro Concha, 
, Colombian Government 
Trade Commissioner, Laura 
Marin, Sales Manager 
Canada, CopaAirlines 

Hold The Date : Site 
Global Conference 2013
This will be a unique opportunity to network with industry peers, 
meet new friends and participate in incentive focused education 
from around the world. This year, the Conference a lot closer to 
home, so this will be a great chance for you to attend this great 
event. Standby for regular updates from Jennifer Glynn for more 
details. 


