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President’s 
Message
Springtime brings a sense of renewal 
and change. The longer days gives us 
more energy and a sense of rejuvena-
tion. Our board is in a transformation 
– it is changing the way we have done 
things in the past, and looking at a 

fresh, new approach. 

We began this new season with the completion of our strategic 
plan, fl eshing out action items that refl ect the goals established 
at our board retreat. The action items are focussed on change, 
and providing value to you, our members.

Our four goals are
 
• Connect Members, Chapter and Site Global 
• Provide Motivational, Educational and Networking 

Experiences
• Enable and Grow Business Results and Professional 

Development
• Champion Site and Industry Best Practices

Creating this plan has taken a considerable amount of time 
and has been a valuable investment in our future. The plan is 
now complete and the board will fi nalize it at our next Board 
meeting in June. A summation of the plan will be available in 
the next issue of Sitelines. Heartfelt thanks to all of the board 
members for your contributions to this project. We could not 
have accomplished this without your input and dedication to 
Site.

Changes are happening all around us:

The Bylaws Task Force, under the direction of Joe Orecchio 
has been established, and the committee will begin reviewing 
the current bylaws and make their recommended changes. 
The changes are needed in order to align ourselves with the 
recent changes in not for profi t government regulations and 
Site Global’s recent bylaw revisions.

The Site Summer Social has changed as well. We have moved 
the annual fundraising event ahead from its usual July date 
up to June 12 in order to coincide with the fi rst annual Ignite 
Business Expo: the Site Summer Social will follow the fi rst 
day of the iBE show. The theme this year is “An Evening in 
the Park” sponsored by our friends at AZA Events of Arizona. 
Response has been overwhelming. Hayley Bishop and Natalie 
Lowe along with their committee have been working very hard 
to secure some exciting live and silent auction donations. A 
current list of the auction items is now available on the Site 

…continued on next page
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Canada website under News and Events/Site Canada Events/
Site Canada Summer Social Auction . A special thanks to Ignite 
for their partnership and support.

Our accomplishments to date:

Site Canada held its first chapter meeting on March 21st with 
a “Behind the Scenes” look at the intricacies of operating 
Terminal 1 at Pearson Airport. We all left with a greater appre-
ciation for the work that the Airport staff does to move lug-
gage and people through the airport safely and efficiently. The 
event attracted many new faces and also brought out some of 
our veteran members. Sandra Eagle, our Director of Chapter 
Events and Lisa Clapham were instrumental in coordinating 
the logistics, paperwork, security and red tape to make this 
event happen. A huge thank you to both ladies for executing 
this event. Site Canada would also like to recognize Congress 
Canada for their sponsorship of the event.

As part of Site Global’s initiative to host a Global Week of 
Education, Site Canada took that challenge and decided to 
bring our members together with content that was relevant to 
Canada and our members. We are very proud to have held 
our first cross country chapter event which brought members 
together from Montreal to Vancouver and in between for the 
Return On Canada – webcast with Michele McKenzie, CEO 
of the Canadian Tourism Commission. Members from across 
Canada logged on to hear how Canada is attracting the 
meeting, conventions and incentive markets to Canada. The 
webcast is available on the Site Canada website until July 24, 
2012. Our Board will look at using this platform for future chap-
ter meetings, bringing our members from across the country 
together.

Site Canada thanks it’s 2012 Strategic Partners – AV Canada, 
Ignite,The Image Commission and Meetings and Incentive 
Travel – for their ongoing support of our events and activities.

Upcoming events:

Our Board continues to work hard for you, our members. Our 
next chapter event will be held at one of Toronto’s newest 
venues - The Arcadian Loft on May 17. Planning for our 
September Chapter event in Montreal and our Education Day 
in November have started and is well underway.

Our second major event this summer is the fourth annual Site 
Golf Tournament, set for Monday, August 20th. Registration 
is now open. Sponsorship opportunities are almost sold out. 
There are still spots remaining for golf. It’s a fabulous day of 
networking and it’s a great way to spend quality time with your 
clients. The Golf Tournament is fully supported by our strategic 
partner, M+IT Magazine. The Golf Tournament precedes the 
two day Incentive Works Show in Toronto, August 21 – 22.

Your Board continues to work together to offer our members 
events that are inspiring, educational and motivating while 
always striving to create that “WOW” factor.

Cheers to spring!

Joanne Keating
President, Site Canada

…President’s Message continued

ROC – Return on 
Canada
Site Canada’s contribution to the Site Global Week of 
Education was highlighted with a first-time special webcast 
on April 24, featuring the President and CEO of the Canadian 
Tourism Commission (CTC), Michele McKenzie. In today’s 
financial climate, with the worldwide focus on the value and 
direct business returns of incentive travel and meetings, Ms. 
McKenzie shared CTC’s strategy and tactics to attract the 
world to explore Canada, through a creative presentation, aptly 
called ‘Return on Canada’.

The full presentation is posted on the Site Canada website 
http://www.sitecanada.org/. 

Some of the highlights of 
Michelle McKenzie’s pre-
sentation included:

While CTC’s vision is to 
inspire the world to visit 
Canada through tourism in 
general, there is an impor-
tant focus on the meetings, 
conventions and incentive 

travel segment. Wide promotion of Canada as a brand is done 
in US, UK and France, as well as Australia, China and Brazil, 
India. There remains a lot of work to be done with end users, 
as their perceptions seem to be that Canada is not seen as 
particularly exciting or sexy. So, site inspections are a vital tool 
to overcome these perceptions: once a planner or client comes 
to visit Canada, they love it. The theme ‘More than you’re look-
ing for’ reveals the unexpected in Canada as a destination. 
Canada‘s strengths are centered around its true authenticity, 
through the perceptions of its wide open spaces and its envi-
ronment, plus its compassion for people, and focus on CSR. 
The unique experiences that Canada provides are the focus 
of CTC. CTC has also embarked on a brilliant, very creative 
program, highlighting selected and authorized locations across 
Canada which provide ‘Signature Experiences’ to visitors, and 
which are all best-in-class for their product/service.

To achieve this visibility, the Canada brand is paramount, and 
CTC exhibits at all of the major MICE events, including IMEX, 
EIBTM and IMEX America, and sponsors several Site Global 
events, too. This is all very good news for the many top qual-
ity DMC’s and hotel properties across Canada; but also, with 
a nod and a smile, Michele McKenzie encouraged the plan-
ners and incentive houses to even more actively promote our 
wide and multi-faceted country to our own business clients for 
meetings and incentive programs. Having operated many such 
events across the country, I can wholeheartedly concur.

Acknowledgements for this historic webcast go to Joe 
Orecchio, who acted as moderator, and to Pam Graham for 
securing Michele McKenzie as the speaker.

Vlad Haltigin, CITE

http://www.sitecanada.org/
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Going Airside at YYZ!
On March 22, a horde of eager Site members descended bright 
and early on Terminal 1 at Toronto’s Pearson International Airport 
to see first-hand what really happens behind the scenes, and 
what happens to passengers’ luggage when it is out of sight.
Masterminded by Pam Graham, Site Canada’s President-Elect 
and President of Congress Canada, Sandra Eagle, our Director 
of Chapter Events and Lisa Clapham, a Young Leader from 
Congress Canada, they hatched a meticulous plan over several 
months. With the co-operation of the Greater Toronto Airports 
Authority (GTAA), to obtain the necessary permissions and secu-
rity clearances for this unique opportunity to view the GTAA’s 
behind the scenes operations. The GTAA team, led by Shamni 
Bangah, GTAA’s manager Air Service Marketing, could not have 
been more helpful.

Divided into two groups, and 
clad in their bright orange safety 
vests, Site Canada members took 
an hour or more to go behind 
security to view the world below. 
Behind the security checkpoints 
it is a veritable maze of machines 
and workers all focused on meet-
ing tight deadlines to move pas-
sengers’ baggage quickly and 
efficiently from terminal to tarmac 
and aboard the waiting planes, 
and in reverse for arriving aircraft. 
The control room in the labyrinths 
of Terminal One is a cornucopia 
of screens and charts transmit-
ted from all over the airport with 
a technical team monitoring each 

and every movement of what looked like a spider’s web of con-
veyors, each hundreds of metres long. If anything happened 
on one conveyor, at a moment’s notice the technicians could 
re-route the baggage on a different conveyor to ensure speedy 
delivery of the bag to its destination. The mind still boggles how 
a single piece of baggage amongst many thousands of other 
pieces with it’s simple bar code can be located, identified, routed 
and delivered accurately more than 98% of the time. In those 
airports where connections are tight, how that’s achieved in a 
matter of minutes puts the whole complexity of the operation into 
perspective.

During the visit there was also time to see the VIP lounge; com-
fortable, understated, yet welcoming with its light wood panelling. 
It was a fabulous opportunity to see YYZ at work. Those who 
attended certainly gained new insights (and empathy) for bag-
gage handling! 

A huge thank you to Pam, Sandra and Lisa for executing this 
unique event. Thank you to Congress Canada for sponsoring the 
event and our 2012 Strategic Partners - AV Canada, The Image 
Commission, Ignite and Meetings and Incentives Canada for 
their continuing support.

Photos courtesy of The Image Commission
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Calm after the Storm in 
a TICO-cup!
The first few months of this year were dominated with rampant 
uncertainty for meetings and event planners in Ontario. An 
apparent ruling by TICO (The Travel Industry Council of Ontario) 
designating meeting planners as ‘travel agents’ and requiring 
them to have mandatory registration with TICO was the cause of 
the concerns.

Much credit for resolving this situation is to be given to BEICC 
(Business Events Industry Coalition of Canada), which included 
Site Canada’s Joe Orecchio as part of the BEICC negotiating 
team. There are some excellent learnings from these events, 
and the official BEICC communication on this initiative is re-
printed in full below.

“After weeks of confusion and concern about possible registra-
tion requirements under the Travel Industry Act (TIA), Ontario’s 
business event planners now have clarity on the issue, and may 
well breathe a sigh of relief. Representatives from the Business 
Events Industry Coalition of Canada (BEICC) met with the Travel 
Industry Council of Ontario’s (TICO) Registrar, on March 12 to 
discuss compliance for event planners deemed to be “travel 
agents”. These concerns stemmed from an Ontario Court of 
Appeal decision on the David Gray case, which seemed to 
indicate that all planners doing business in the province were 
required to undertake an education program, and registration 
steps which could prove financially onerous. After the meeting, 
it’s clear that only a small group of independent planners may 
need to do that. 

Event Planners are not required to register with TICO provided 
that the following guidelines are adhered to:

a) The Event Planner cannot sign agreements on behalf of the 
client. The Event Planner may source and recommend the 
choice and location of the event but may not sign contracts, 
agreements or addenda; only the client may do so.

b)  The Event Planner may not disburse money on behalf of the 
client. Supplier invoices must be made out to the client and 
must be paid by the client directly to the supplier. The client 
cannot pay the planner to disburse funds to suppliers on its 
behalf.

c)  It is the responsibility of the client to pass on full disclosure 
from the supplier to those attending the planned event.

d)  The Event Planner cannot make bookings for accommoda-
tion or travel services nor include accommodation and/or 
travel services in any advertising to prospective clients.

If these guidelines are followed, planners DO NOT require TICO 
registration. Event Planners whose business model aligns with 
the above points, need change nothing. They are considered 
compliant with TIA, and need not pursue registration through 
TICO. Event Planners whose business model includes the sale 
of, or organizing of, travel services, such as transportation and/
or accommodation, must pursue TICO registration, and will be 
considered non-compliant until registration requirements are 
completed.

That said, Michael Pepper, TICO’s CEO and Registrar confirmed 
that the standard process when handling member complaints 
about non-compliance is to:

• Inform the business that they are not in compliance
• Indicate what is required in order to become compliant
• Require compliance by a certain date (a ‘grace’ period, if 

you will)
• Revisit the complaint at the conclusion of the grace period

Only then, if the business remains noncompliant, will further 
action be considered. Before the meeting concluded, BEICC 
agreed to offer participation on TICO’s Advisory Board, which 
meets regularly with the Registrar, in order to discuss pertinent 
industry matters. BEICC will identify a suitable representative as 
soon as possible.”

In summary, many business Event Planners won’t need to 
change a thing about the way they currently operate, those who 
will understand a little more about the implications, and the rela-
tionship between ‘our’ industry and ‘theirs’ is stronger and more 
open. If that doesn’t demonstrate the power of meetings, nothing 
will!

Bits and Bites
Congratulations

Congratulations to Young Leader & Communications 
Contributor, Diane Alexander and her husband, Derrick on the 
birth of their son Zachary Coen, born on April 17th, 2012 and 
weighing in at 8lbs 11 oz.

Great Research Resources For You
Have you recently looked at the Site Global website? It is an 
excellent resource for you in expanding your own horizons 
and learning more about our business. Thanks to Jenn Glynn, 
Partner, Meeting Encore, and Site Canada Board member, 
she recently came across an article in MICE Exchange on 
how relevant research can support your role as an expert in 
your job; it was written by Alison Summers, Managing Director 
of Site Global. Alison refers to the perceptions of participants 
in the types of programs you put together for your clients and 
what truly makes the reward motivational. That’s great advice 
to always plan from the viewpoint of the participant, even 
more than through the eyes of the client’s management team! 
Alison also references trends and movements in our business 
that the Site Global Foundation constantly monitors.

Be a sponge for constant learning about new and interesting 
information on our industry, there are some great resources 
immediately available to help you.

http://www.siteglobal.com/
http://mice.incentivetravelexchange.com/?p=1471
http://www.siteglobal.com/Foundation/Research.aspx#3
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National Meetings 
Industry Day 
On April 19th, over 200 people came together at the Delta 
Toronto East hotel to celebrate the annual National Meetings 
Industry Day (NMID) with colleagues from Site, MPI and several 
other associations. The event was sponsored by Ignite maga-
zine, Delta Hotels, and Destination Ottawa. Following a network-
ing reception and lunch, a highly respected group of panelists 
discussed ‘big wins’ for Toronto and the economic impact these 
wins have on our community , with the fitting theme:‘Engage 
to Win’. The discussion revolved around how planners can get 
involved through responding to tenders and/or volunteering for 
the Pan/ParaPan American Games Toronto 2015 and how TIFF 
grew to become an international event with sponsorship and 
media involvement. The panelists were:
 
• Barbara Anderson, Chief Financial Officer, Pan/ParaPan 

American Games Toronto 2015
• Johanne Bélanger, President, AVW-TELAV Audio Visual 

Solutions/Vice Chair Tourism Toronto
• Natalie Lue, Vice President of Operations and Productions, 

TIFF
 
The moderator was Julia Moulden, an author, speaker and 
columnist who facilitated a great discussion on how we can be 
engaged and win business!
 
Prior to the discussion, there were notes of greeting from the 
Prime Minister of Canada, and Mayor of Toronto commenting on 
the year-round impact of our industry on the economy and tour-
ism. As well, the 2011 Influence Award was presented.

Doug Bolger of iLearn2, well known to Site members, won the 
2011 Influence Award for his notable support of the events 
and meetings industry. Site Canada, CanSPEP and MPI have 
consistently benefited from his contributions. Among his many 
contributions he pushed to help create the Business Events 
Industry Coalition of Canada (BEICC). He cited Yoda's statement 
of: "Do or do not" as a major influence in his life and work. He 
is convinced that everyone contributes as an individual which 
translates into results for our associations and the industry as a 
whole. "We are one, yet interdependent. All of our associations 
are a reflection of what we do together." He challenged us all to 
increase our influence within and outside our industry. “When we 
collaborate we create results, as evidenced by the formations of 
BEICC, and clarifying the recent TICO ‘travel agent’ challenge. 
Spread the word and be proud of what we do. The concept of 
NMID should be lived every day”. 

The spirited discussion on ‘Big Wins‘ for Toronto then 
commenced:

Panelist Barbara Anderson, CFO for the Pan/ParaPan American 
Games Toronto 2015, was well informed and researched, and 
presented some impressive numbers for the expected impact 
of the games. There will be 48 sports, 40 venues, and 10,000 
athletes competing. The games will also need no fewer than 
20,000 volunteers. This is an opportunity to create lasting lega-
cies for the Golden Horseshoe area, from Welland in the West 
transecting Hamilton and the GTA right through to Oshawa in 

the East and Minden, North of the city. Many of the sports and 
their venues have been grouped together into clusters in order to 
reduce costs, and to deliver an athlete-centered games, all cre-
ating a richer spectator experience.

The Pan Am Games will be a great catalyst for business, includ-
ing all of us in the business events industry.

The games will cost $1.3 Billion, and are funded 35% each by 
the Ontario and Federal governments. Municipal government 
will contribute 20%, and the final 10% will come from sponsor-
ship/ broadcast rights and ticket sales. There will be $700 million 
capital spent on sports infrastructure, which will create 15,000 
new jobs. Over one million visitors are expected to visit Toronto, 
not only during the games but in the spin-off opportunities of pre-
games spending as athletes and their sports organizations bring 
families to check our facilities and arenas. Doubtless, all this 
activity will create significant opportunities for tourism, and the 
extensive media coverage before and after the games will cer-
tainly help tourism overall. Importantly, too, in keeping with the 
mosaic of Canada and Toronto, diversity will be woven into every 
aspect of planning for and staging the Games in 2015.

Based on the experiences of other cities, including the Winter 
Olympics in Vancouver, there will be many other spinoff ben-
efits. They will stimulate a number of key public projects, such 
as public transportation and affordable housing. Plus, they will 
create a legacy of new and updated sport venues including a 
new Aquatics Centre, Athletics Stadium, Velodrome and two 
additional Olympic-standard pools.

Of special interest to us in the business events industry, there 
will be 85 million dollars available for procurement in hospitality, 
travel events and entertainment. The Pan Am Games expects to 
engage diverse business entrepreneurs, and will have a supplier 
advisory council to guide it. 

Sourcing at various levels will begin in late 2012 giving plenty of 
time to prepare for the Games in July 2015. Interested supplier 
organizations and planners should register on the Pan/Para Pan 
American Games website www.toronto2015.org for business 
opportunities in three categories. All procurement will go through 
this registry process. 

• For purchases under $10,000, TO2015 will source suppliers 
through its market knowledge as well as through its base 
of suppliers who have registered their businesses on the 
TO2015 website.

• For procurement opportunities between $10,000 and 
$100,000, TO2015 will follow a competitive invitational 
process by inviting no less than three qualified suppliers 
to compete for the business. These suppliers are sought 
through marketing knowledge and the TO2015 supplier 
database. All invitational tenders will be posted on the 
TO2015 website.

• For procurement opportunities over $100,000, there will be 
an open, competitive process that, in most cases, involves 
a pre-qualification phase followed by a request for proposal 
phase.

These opportunities are there to be won for the qualified suppli-
ers and planners, so go for them. These Pan/ParaPan American 
Games are a perfect showcase for Toronto.

…continued on next page

http://www.toronto2015.org
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Panelist Natalie Lue, VP of Operations and Productions, TIFF, 
exuded her enthusiasm and pride in the love of film and what the 
International Film Festival means to Toronto.TIFF successfully 
competes with many other similar events around the world, but 
its success and growth are impressive. 

TIFF is a not-for-profit cultural organization, yet has grown to be 
the number one public film festival in the world, screening more 
than 300 films from 60+ countries.

It is an 11 day festival (September 6th-16th in 2012). It has 500 
seasonal staff, and over 2,500 volunteers. Should anyone be 
interested in volunteering http://tiff.net/volunteer is the place to 
look. During the festival, TIFF has significant impact on travel/
tourism to the tune of $24M; a $54M impact on the entire film 
industry in Canada; and there are 443M media impressions, 
valued at $33M. Impressive indeed!

As with the Pan/ParaPan American Games, TIFF is a leader 
in diversity: TIFF presents films as diverse as the population 
it serves. In 2011, there were 400,000 admissions, and 1,100 
accredited journalists descended from all over the world.

Finally, the goal of TIFF is to expand into a year round cultural 
and institutional centre for transforming the way people see the 
world through film: the new TIFF Bell Lightbox provides just that. 
It is a building dedicated to film, and features a three-storey 
public atrium, five public cinemas, two galleries, three learning 
studios, a centre for students and scholars, a bistro, a restaurant, 
and a lounge. This unique facility provides an essential meet-
ing place for film professionals, educators and film lovers from 
around the globe. Most importantly, the TIFF Bell Lightbox pro-
vides a long-needed home for all of TIFF's existing programs as 
well as new initiatives, community and industry events. In 2011, 
in addition to public events, 263 private events were hosted.

No wonder, Natalie has lots for her and Toronto to be proud of!
 
The final panelist was Johanne Bélanger, President of AVW 
TelAV, current Vice-Chair and incoming Chair, Tourism Toronto. 
Like her co-panelists, Johanne presented with a lot of pride and 
gave some impressive facts and figures.

Under the theme "Imagine anything. Experience it here", Tourism 
Toronto reported a record year in 2011 with an impressive 10 
million room nights, resulting in a staggering 4.6 billion dollar 
total spend of all visitors to Toronto. The largest growth is coming 
from visitors from China and India, which is consistent with the 
tourism growth predicted by the Canadian Tourism Commission. 

Johanne also talked about the importance of business events to 
Canada, and to the city of Toronto. 32% of the room nights were 
business event related travel, and this segment alone gener-
ated a 1.5 billion dollar spend. Toronto continues to attract major 
events to the city, and nine of these have already been secured 
for 2012, including the Microsoft Partner Conference which will 
host 15,000 people from 130 countries. This one major event 
alone will spawn 500 smaller events, fill 30 hotels to full occu-
pancy, and will generate a 40 million dollar spend. More, please!

Johanne encouraged everyone to look at the official Toronto 
Tourism website: http://www.seetorontonow.com/ , which gives 
all visitors easy-to-find information they need. Additionally, con-

ference delegates can participate in the ‘Show Your Badge’ pro-
gram where they can obtain special rates and promotions at par-
ticipating Toronto Tourism member establishments and services. 

Stimulating discussions all round, which concluded with some 
lively Q&A’s with the panelists on subjects they presented earlier: 
volunteer opportunities, potential rate gouging surrounding the 
Pan/Parapan American Games, and infrastructure development.

All in all, it was another successful NMID. Optimism was evident 
for the future of our industry, and the MPI Canada Foundation 
will shortly be launching the latest Economic Impact Study 3.0. 
It’s very good data that others around the world are trying to 
emulate. 

Vlad Haltigin, with notes from Hayley Bishop, CMP & Sandra 
Eagle

Upcoming Events…

June 12, 2012
Site Canada Social

Heritage Court, Direct Energy Centre
August 20, 2012

Site Canada 2012 Golf Tournament
Angus Glen Golf Club

September 14 - 17, 2012
Site International Conference 2012

Beijing, China
September 26, 2012

Site Canada September Chapter Meeting
November 14, 2012

Site Canada Education Day 2012
December 12, 2012

Site Canada Holiday Social

Members Musings
Welcome New Site Canada Members
A very warm welcome to our newest Site members:

Jeniffer Bissett, Tourism Toronto
Latoya Dickenson, TTI Travel
Susan Frei, Canadian Tourism Commission
Dale Pusching, Anguilla Tourist Board
Brian Slot, Travel Alberta
Melissa Truong, Rogers Communications

http://tiff.net/volunteer
http://www.seetorontonow.com/
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Young Leaders: 
Thoughts on being new to Site 

With all the talent, knowledge and passion for our industry pres-
ent in the current membership of Site Canada, there is a rapidly 
growing and enthusiastic group of Young Leaders who would like 
to share their perspective on being new to Site. Following are 
some thoughts from our current Young Leaders on their involve-
ment with Site Canada.

Hayley Bishop, CMP, Stratus Vineyards: As a Site Canada 
enthusiast, I was an eager participant in the inaugural Young 
Leader program as it afforded an opportunity to contribute mean-
ingfully to our chapter through committee work. A year later, I am 
thrilled and humbled to find myself on the Site Canada Board of 
Directors, working among such influential leaders in our industry 
and alongside the best and brightest new members. With its 
intimate, yet active, membership, a roster of incentive-calibre 
events and carefully considered networking opportunities, partici-
pating in Site Canada programming is an honour and a privilege.  

Leah Cournoyer, SM+i,Sunquest Meetings + Incentives: I 
was interested in joining Site Canada for a couple years, but 
never got around to it. When I found out about Site’s Young 
Leaders program, it was the perfect opportunity. In only a couple 
of months I have furthered my knowledge of the industry, met 
amazing people from whom I am learning a ton, and got to see 
some “behind the scenes” of the industry that was never acces-
sible to me before.

Lisa Clapham-Zivontsis, Congress Canada: Joining Site 
has been helpful both personally or professionally. I have made 
great contacts in the business with whom I can share ideas. On 
a personal level, it’s always great to meet others in the business 
at the same age level with whom I can connect. I am enjoying 
my involvement with Site, and it’s great to be a part of an organi-
zation to share best practices and ideas with others in the busi-
ness. The event that has stood out for me so far was the chapter 
meeting at the Airport.… is that shameless self promotion, being 
on the chapter meetings committee? (Editors Note: it just shows that 
getting involved with a committee adds to your knowledge of the business 
and is an enjoyable and rewarding experience)

Laura Weisman, Cascadia Motivation Inc: A few months ago 
I had the opportunity to join Site as a young leader. Having been 
to one of Site Canada’s events, I felt that this was by far the best 
association to join as if offered me the opportunity to network 
with peers in the industry who truly wanted to see me grow pro-
fessionally. I look forward to the additional opportunities that will 
come my way by being a member of Site. 

Monique LePage, SM+i, Sunquest Meetings + Incentives: 
Being a part of the Young Leaders program is very exciting. It 
is a real privilege to work with other young professionals in my 
field. We will certainly learn from each other as well as from 
the more senior members of Site Canada as they offer us their 
knowledge and experience. Being a part of Site and Young 
Leaders will allow me to not only grow professionally, but per-
sonally as well. The events I have attended so far have been 
very well put together and enjoyable and some have even given 
special VIP access! The tour at Pearson Airport was very inter-
esting and eye-opening.

Site Canada Sister 
Chapter - Site Florida
Our sister Chapter, Site Florida, another very dynamic group of 
industry professionals, has some very interesting upcoming pro-
grams that we will keep you aware of.

Last spring they held their Spring Break program in Daytona. 
Now, upcoming is their Summer Summit in Orlando on July 9th 
& 10th, which promises to be a top notch educational event. 
The speakers are all dynamic, and if you are traveling anywhere 
close to Orlando at that time, or want to make the special jour-
ney down, it will surely be of great value to you.

Also, do keep in touch with their other activities and programs on 
their website and also view their own very interesting newsletter.

Summer Summit  - Current Trends in the 
Industry & beyond!

Speakers include:
• Peter Yesawich- Vice Chairman of MMGY Global
• John Lonski- Managing Director & Chief Economist of 

Moody’s Capital markets Research Group.
• Alejandro Verzoub- President of Site Global 

Program to include:
•  8 Top Incentive company executives in a roundtable ques-

tion & answer session.
• Opportunity to learn what’s going on in our industry, our 

economy and within Site Global.
• Hobnob with incentive & meeting planners
• Dinner Party at Citiwalk Red Coconut Club  
• Pre-Summit -Visit Orlando is hosting 30 buyers for a FAM of 

Orlando 

Principal Sponsors include:
•  Orlando World Center Marriott
•  Visit Orlando
•  Universal Studios Florida  

For more information, contact JB.Ryan@accessdmc.com

mailto:JB.Ryan@accessdmc.com
http://siteflorida.org/
http://siteflorida.org/wp-content/uploads/SITE_newsletter_Sping_2012.pdf
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Upcoming Events
Planners in the Park

In the urban city-centre of Toronto, the park-like setting of the 
Site Canada Summer Social will be the gathering place for 
incentive, meeting and event professionals from Canada and 
away. Hosted in Heritage Court, just steps from the ground-
breaking Ignite iBE Business Event Expo, the aptly named 
“Social” has gained traction as the must-attend event on the 
opening night of the show. Boasting record registration, the team 
of enthusiastic volunteers works to grow this flagship event into 
its largest conception yet: a park in the city created by plan-
ners for planners. It is a place to meet, sip, graze, experience, 
imagine and connect. And, it is a place to give. Auction proceeds 
will benefit Childhood Cancer Canada and the Site Canada 
Educational Reserve Fund. 

With thanks to our generous donors and the boundless energy 
of our team, we bring you an ‘Evening in the Park’, sponsored by 
AZA Events, on Tuesday June 12th, 5:00-9:00pm.

For tickets, sponsorship or donation opportunities visit sitecan-
ada.org.

“dynamic networking | inspired cuisine | incredible auction prizes 
| deserving cause”

Hayley Bishop, CMP, Director Social, Site Canada

Register now for the 
Ignite Business Event 
(iBE) Expo—a fresh, 
innovative new tradeshow 
business event planners 
have been waiting for. 
With over 450 exhibitors, 
an exciting line-up of 
marquee speakers, 
FREE live interactive 
sessions, and FREE 
fun experiential zones 
throughout the show floor, 
we promise, you’ll love it!

Driving ahead for another masterful 
golf tournament

Once again, planning is in full gear for the Site Canada Golf 
Tournament, and opportunities for both golfers and sponsors 
are moving quickly. Selling out in the last two years, the fourth 
annual tournament will be held on Monday, August 20 and is 
open to all industry members. This event kicks off the week for 
IncentiveWorks.

Angus Glen Golf Club’s South Course has been very popular 
with past participants and is the location for this year’s event. 
The day will begin with a full buffet breakfast at 6:15am followed 
by a 7:30am shotgun start. In addition to generously sponsored 
door prizes, awards will be given during the BBQ reception and 
lunch at the clubhouse post play. The event will conclude at 
3:00pm.

The tournament is well known for its high-quality and casually 
comfortable networking exchange between planners and spon-
soring supplier partners. Keeping that in mind, the planning com-
mittee works diligently to maintain the minimum benchmark of a 
50% planner/buyer ratio. Golfers are invited to register on behalf 
of a twosome or as the Team Captain of a foursome. Each two-
some must have a minimum of one planner and each foursome 
must have a minimum of two planners. 

Interested industry members can register on line by accessing 
the tournament website. 

Early reports indicate registration is quickly filling up and Site 
Canada is anticipating another sell out event. As always, it prom-
ises to be an excellent day! 

For additional information contact Tracey Brenneman, tourna-
ment chair by email at tbrenneman@rogers.com 

Tracey Brenneman, Chairperson, Site Canada Golf 
Tournament

mailto:tbrenneman@rogers.com
http://www.pra-reg.com/sitecanadagolftournament
http://ignitemag.ca/be_expo/be_at_ibe/register
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Free Tradeshow Hours: 
Tues. June 12: 11–5pm     Wed. June 13: 11–4pm

Register for FREE* admittance. 
visit ignitemag.ca and click on the iBE icon

June 12–13, 2012   |  Direct Energy Centre   |  Toronto, Canada

Register to attend the inaugural
Ignite Business Event (iBE) Expo

We promise
you’ll love it. you’ll love it. you’ll love it. you’ll love it. 
And don’t forget to register for the Site Summer Social
held in tandem with iBE on June 12!

Your Event in the Palm of Everyone’s Hands!
Your Mobile Guide for Venues, Events, Conferences
and Tradeshows

NMNMobi is a turnkey eco-friendly interactive mobile  app that takes the 
experience of a�ending events to the next level.

NMNMobi is the mobile solution of choice for Venues, Festivals, Tradeshows 
and Conferences. Unlike pla�orm speci�c apps, NMNMobi detects which 
phone you are using and runs beautifully on the iPhone, iPad, Blackberry, Palm, 
Windows Mobile, Nokia Symbian and Android Google phones.

NMNMobi brings your event into the palm of everyone’s hand!

Check it out at www.nmnmobi.com
Powered by eventmobi

AV-CANADA will enhance your event using cu�ing edge technology, 
always exceeding your audio visual production expectations.

AV-CANADA clients work with dedicated professionals from the initial 
planning stages through to the event itself.

AV-CANADA’s team is focused on one goal only...

to make you look great!

Offering Award Winning Presentation Services

n Audio Visual Equipment & Services

n Lighting & Special E�ects

n Staging/Set Design & Construction

n Simultaneous Interpretation

n Webcast & Videoconferencing

n Multi Media & Content Services

n Audience Response & Polling Systems

n Technical Production Services

n Conference Speaker Presentation 

         Management Services

905.566.5500     1.866.667.2345     www.av-canada.com     info@av-canada.com

A proud sponsor of SITE CANADA

Photo courtesy of the Image Commission

http://www.nmnmobi.com
http://www.av-canada.com
mailto:info@av-canada.com
http://ignitemag.ca/be_expo/be_at_ibe/register
http://www.av-canada.com/

