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and	other	Site	Global	Chapters.
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President’s Message
In our industry, like many 
others, it comes as no 
surprise that networking 
plays an important role.
In	fact,	in	a	survey	following	one	of	
our	recent	events,	92%	of	attendees	
responded	that	networking	was	their	
primary	reason	for	coming.

Although,	each	of	us	enjoys	a	chance	to	experience	a	new	or	
interesting	venue	with	industry	friends,	I	believe	this	speaks	
more	to	the	caliber	of	attendees	at	Site	events,	which	trans-
lates	into	an	opportunity	to	make	important	business	connec-
tions	–with	colleagues,	suppliers,	competitors.	

Yes,	competitors.		40%	of	our	members	refer	business	to	other	
Site	members,	and	surprisingly,	sometimes,	that	referral	comes	
from	someone	you	consider	to	be	a	competitor.

Two	of	our	largest	networking	events	of	the	year	are	just	
around	the	corner	–	the	Site	Summer	Social	on	July	14th	and	
the	2nd	Annual	Site	Tournament	on	August	16th.	This	year’s	
Social	is	at	the	prestigious	RCYC,	with	Destination	Germany–	
Munich	as	our	sponsor,	and	the	Golf	tournament	will	be	at	
highly	regarded	Angus	Glen	Golf	Club.	Both	are	expected	to	
sell	out,	providing	everyone	with	lots	of	opportunity	to	make	
some	lasting	connections.

Please	join	us	and	support	Site,	and	your	fellow	members,	
through	your	attendance,	sponsorship	and	auction	donations.	
You’ll	be	glad	you	did.

Cathy O’Connor
President Site Canada

Director, National Sales, Carlson Hotels

IMEX	2010
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‘Food For Thought’… 
Site Breakfast Meeting 
May 19th 
On	May	19th,	Site	held	its	first	meeting	of	the	Spring/Summer	
season.	After	a	long	winter	layover,	over	40	Site	members	
gathered	in	the	early	morning	warmth	and	sunshine	at	the	
beautiful	‘Studio	99’	Event	Space,	in	the	Liberty	Village	neigh-
bourhood	on	the	south	west	edge	of	downtown	Toronto.	
Located	at	99	Sudbury	St.,	the	venue	is	the	former	home	of	the	
well	known	‘Mildred	Pierce	restaurant.	With	high	ceilings	and	
tall	windows	at	the	front,	the	facility	is	bright	and	airy.	Inside	the	
decor	can	be	described	as	modern	yet	minimalist.	

The	theme	of	this	breakfast	meeting	was	‘Healthy’	eating	and	
how	serving	good	healthy	and	nutritious	food	can	positively	
affect	how	people	act	and	respond	at	a	business	function.	
Keeping	with	the	event’s	theme,	guests	began	by	helping	
themselves	to	a	healthy	breakfast	buffet	filled	with	light	and	
nutritious	food.	The	big	surprise	for	most	was	not	just	the	fact	
that	healthy	foods	were	served,	but	how	delicious	everything	
was.	At	this	buffet,	there	was	none	of	the	usual	high	calorie	and	
fat	dishes	like	bacon,	sausages,	doughnuts	or	muffins.	Instead	
the	buffet	table	was	awash	with	dishes	like	Smoked	Salmon	
and	cheese,	asparagus	with	lightly	grated	parmesan,	roasted	
tomatoes	with	a	sprinkling	of	finely	diced	ham	and	egg	white	
wraps.

Following	breakfast,	event	organizer	Pam	Graham	came	to	the	
podium	to	kick	off	the	business	portion	of	the	morning.	Then,	
Rob	Weingust	of	Cobble	Beach	Resort	in	Owen	Sound,	a	
sponsor	of	the	morning,		presented	information	on	his	property,	
a	new	resort	for	meetings,	incentives	and	golf	groups.	

To	end	off	the	breakfast	meeting,	Stefanie	Senior,	a	registered	
Dietician	at	St	Michael’s	Hospital,	gave	a	detailed	presentation	
on	healthy	eating.	She	explained	all	the	different	food	types	
(carbohydrates,	proteins,	fat,	etc.)	—	what	foods	fell	in	to	each	
group-	and	what	the	effects	of	each	food	type	were.	Relating	
it	to	planning	menus	for	meetings	and	events,	she	explained	
that	bad	foods	filled	with	fat,	sugar	and	other	bad	things	can	
cause	people	to	feel	okay	and	energetic	at	first.	But	then	those	
types	of	foods	will	lead	the	mind	and	body	to	feel	tired,	slug-
gish	and	un-focused	shortly	after	consumption.	Whereas	when	
healthy	foods	such	as	fruits,	vegetables,	fish	and	eggs	are	
served,	people	will	gain	and	keep	energy	for	a	long	period	of	
time.	They	won’t	‘crash’	like	with	the	sugary	and/or	fatty	foods.	
Rather	they	will	stay	alert,	focused	and	be	productive	through-
out	the	function.	All	the	information	provided	was	literally	“good	
food	for	fodder”	for	Planners	and	very	relevant	to	planning	a	
great	function.

Rob Weingust

photos	courtesy	of	The	Image	Commission
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IMEX 2010:  
718 invitations and 
counting ! 

I	had	the	privilege	to	be	invited	as	a	Hosted	Buyer	to	IMEX	
2010	in	Frankfurt,	Germany	in	late	May,	one	of	the	premier	
and	most	influential	meetings	and	incentives	shows	in	the	
world	with	more	than	3500	exhibitors	from	150	countries	repre-
sented…	what	an	opportunity	to	network	!	I	was	also	invited	to	
visit	Hamburg	post-program.	

So,	not	surprisingly,	I	was	in	high	expectation	mode	from	
the	moment	the	process	began	a	couple	of	months	earlier;	I	
meticulously	followed	instructions	and	maintained	communica-
tion	with	the	show	website	through	the	on-line	registration	and	
appointments	process	to	ensure	my	needs	were	anticipated	
and	my	available	time	was	used	to	the	fullest.	For	the	three	
days	of	the	show	I	had	just	24	discretionary	time	slots,	plus	6	
group	appointments,	arranged	by	my	Hosts.

However,	as	time	marched	on,	a	completely	new	phenom-
enon	arose…	how	to	deal	with	no	fewer	than	718	(!!!),	yes	
718,	e-mail	requests	for	meetings	from	hotels,	DMC’s,	ground	
operators,	and	Tourism	organizations.	The	e-mails	were	
coming	in	so	thick	and	fast	that	I	had	to	open	a	new	file	to	store	
them,	before	I	could	even	pay	attention	to	them…	after	all,	the	
people	behind	each	of	these	heartfelt	requests	were	industry	
professionals	too,	and	they	surely	deserved	to	be	read	and	
considered.	

Naturally,	there	would	not	be	a	chance	to	respond	to	them	all,	
it	simply	would	not	be	possible	to	get	a	time	slot	to	meet	with	
them…	but,	what	a	dynamic	business…	so	much	opportunity…	
and	how	were	the	24	timeslots	chosen?

The	process	many	hotels,	DMC’s	and	Tourism	Boards	used	to	
get	attention	of	Hosted	Buyers	like	me	felt	a	little	bit	like	‘throw-
ing	spaghetti	against	a	wall’	hoping	something	would	stick.

For	example,	why	would	a	Hosted	Buyer	want	to	know	in	an	
introductory	e-mail	?

“We are the best 5 star hotel, located right in the city centre 
and besides great meeting facilities up to 500 guests in the 
Ballroom, there are extensive leisure facilities”…

All	this	pent-up	excitement	to	give	me,	the	buyer,	only	facts	and	
specifications	of	WHAT	the	supplier	offers.	Should	they	not	try	
to	qualify	WHY	I	should	be	considering	their	country,	their	city,	
and	then	their	property?	Do	talk	about	their	brand,	the	lifestyle	
they	offer,	and	the	values	they	represent,	as	well	as	possibly	
list	some	questions	the	buyer’s	organization	should	ask,	and	
then	describe	WHY	their	destination	is	the	best	choice	for	the	
buyer.

On	the	other	hand,	well	done	to	the	destination	who	clearly	
expressed	its	WHY	to	me:

“It is a cosmopolitan and welcoming meeting destination
It is a European city and a financial centre with an international 
dimension
It is the safest city in the world
It has impressive meeting, conference venues and hotel 
facilities
It has many historical and unusual locations
It is catering to the gourmet
It has a thriving cultural life and great attractions in the 
surroundings”

How	could	I	possibly	turn	them	down?	I	had	a	feeling	of	what	
to	expect,	even	before	visiting	them.

My	strategy	was	clear…	to	live	up	to	my	own	WHY…	to	be	
well	informed	for	my	clients	on	new	markets	which	I	had	never	
visited,	and	to	actively	network	existing	contacts	to	ensure	I	
understood	their	latest	developments	which	would	benefit	my	
clients.

After	an	exhausting	three	days	and	evenings	of	meetings	and	
networking	events,	IMEX	turned	out	to	be	an	extremely	valu-
able	use	of	time,	and	I	feel	much	better	informed	as	a	result,	
especially	with	the	opportunity	to	set	up	meetings	with	suppli-
ers	on-line	in	advance.
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Hamburg	turned	out	to	be	a	most	pleasant	surprise…	a	city	of	
vibrant	and	unexpected	contrasts.	Today,	as	Europe’s	3rd	larg-
est	port,	it	dramatically	displays	the	grace	&	power	of	gigantic	
cranes	loading	and	unloading	sea	containers,	yet	has	masted	
schooners	of	yesteryear	plying	its	harbour	and	available	for	
charter:	over	the	years,	too,	Hamburg	methodically	assisted	
tens	of	thousands	of	Northern	Europeans	to	set	sail	for	a	new	
life	the	New	World,	and	has	kept	records	of	every	emigrant.	It	is	
a	wealthy	merchant	city	of	traditional	and	modern	architectural	
elegance,	international	culinary	delights,	plus	the	music	of	C.P.E.	
Bach	and	the	Beatles.	Hamburg	is	well	organized	and	proud	of	
its	Hanseatic	heritage,	and	its	people	are	relaxed,	friendly,	and	
free-thinking.

It’s	recent	past	may	be	highlighted	by	the	myth	of	guilty	plea-
sures	of	the	Reeperbahn,	but	in	years	to	come,	its	stunning	new	
Philharmonic	Hall,	due	to	be	completed	in	2012,	will	be	destined	
to	challenge	the	visual	impact	of	the	Sydney	Opera	House.

Hamburg	is	a	perfect	convention	city	with	facilities	to	match,	and	
can	also	host	dynamic	incentive	programs,	either	directly,	or	as	
a	split	destination	with	the	better	known	cities	of	Berlin,	Munich,	
Copenhagen	and	Stockholm.

All	in	all,	Hamburg	left	me	with	a	rhapsody	of	feelings,	convey-
ing	the	power	of	life	on	the	water,	the	harmonies	and	rhythms	of	
its	ancient	and	modern	music,	plus	the	charm	of	its	structured	
style	and	openness	of	its	people…	surprises	like	this	are	a	real	
delight.

Vlad Haltigin, CITE
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Site Summer 
Social 
The	July	14	day	for	the	popular	Site	
Summer	Social,	is	approaching	
quickly!	Join	us	for	what	promises	to	
be	an	outstanding	evening	at	the	pres-
tigious	Royal	Canadian	Yacht	Club.	If	
you	haven’t	attended	in	previous	years,	this	is	your	chance	to	
join	a	great	group	of	industry	professionals,	from	Canada	and	
further	afield,	for	an	evening	of	networking,	good	food…	and	
yes…	fun!

The	event’s	objective	is	fund	raising	with	a	portion	of	the	pro-
ceeds	going	to	support	Site	Canada’s	charity,	the	Childhood	
Cancer	Foundation,	as	well	as	the	Site	Education	Fund.	But	we	
need	your	support	to	make	this	year	the	best	ever.	Members	
of	the	Summer	Social	committee	are	reaching	out	to	members	
and	non-members	requesting	donations	for	the	silent	auctions.	
Please	give	generously	when	they	contact	you	–	it’s	easy	to	
donate	–	just	visit	the	Site	Summer	Social	website	at	www.trav-
elinfo.ca/site	and	click	on	the	donation	page.	If	you	have	any	
questions,	please	contact	Heather	Douglas	at	905.696.4939	or	
heather.douglas@maritz.com	

Anyone	who’s	attended	past	events	knows	the	live	auction	
portion	of	the	evening	is	a	highlight.	This	year’s	grand	prize	is	
fabulous	–	a	package	for	two	to	Munich,	Germany	including	
roundtrip	nonstop	Air	Canada	flights	from	Toronto,	three	nights	
accommodation	with	daily	breakfast	and	a	welcome	cocktail	
at	the	Bayerischer	Hof,	three	nights	accommodation	at	the	
Hilton	Munich	Park,	use	of	a	BMW	for	3	days,	private	tour	to	
Neuschwanstein,	city	tour	and	lunch	–	all	generously	provided	
courtesy	of	our	title	sponsor	group	“Destination	Germany–	
Munich”,	Hiltons	Munich	and	Air	Canada.	It	will	be	worth	
attending	just	to	watch	the	bidding	wars	on	this	prize!

Think	Germany	and	Munich	for	your	motivational	events	and	
expect	to	be	very	pleasantly	surprised!	Munich,	the	“city	with	
a	heart”,	is	Bavaria’s	capital	and	is	surrounded	by	the	picture	
perfect	villages	and	the	lush	green	valleys	of	Upper	Bavaria.	
The	city’s	historic	and	easily	walkable	heart	is	impressive,	
with	grand	squares,	magnificent	palaces	and	ornate	churches.	
Friendly	locals	welcome	you	with	their	famous	gemütlichkeit	
(easy-going	style).	Just	outside	the	city,	the	impossibly	pretty	
scenery	of	Bavaria	beckons,	dotted	with	villages	and	churches	
folded	into	lush	green	valleys.	

Incentive	and	meeting	planners	considering	Munich	and	won-
dering	“what	is	there	to	do	there?”	will	find	themselves	spoiled	
for	choice,	with	more	possibilities	than	time.	There’s	day	trips	
to	iconic	Neuschwanstein	and	Schloss	Linderhof,	Bavarian	vil-
lages	to	explore,	lakes	to	cruise,	mountains	to	climb,	palaces	
and	churches	to	visit,	rounds	of	golf	to	play	–	or	a	higher	adren-
aline	option	–	ziplining	on	the	roof	of	the	Olympic	Stadium!	

Inside	the	city,	there	are	walking	tours,	farmers	markets,	
numerous	art	galleries,	vast	green	parks,	museums,	opera	
and	concert	halls	–	all	enough	to	sustain	an	outstanding	5	–	6	
night	experience.	And	if	all	of	this	makes	you	thirsty,	there’s	
sure	to	be	a	great	beer	garden	nearby	for	some	frothy	refresh-
ment.	Which	brings	us	to	food…	Think	Bavarian	food	is	only	
sausages	and	mustard?	Think	again	–	Munich	is	a	city	with	an	
excellent	dining	scene	with	offerings	ranging	from	traditional	
Bavarian	to	leading	edge	Michelin	star	rated.	

But	it’s	hard	to	talk	about	Munich	without	talking	about	beer.	
This	is,	after	all,	the	centre	of	the	beer	universe,	with	iconic	
breweries	such	as	Hofbräu	and	Löwenbräu	inviting	you	to	
indulge.	Who	indeed	has	not	heard	of	Oktoberfest	or	a	few	
refrains	of	that	famous	beer-drinking	song	“Ein	Prosit…”?	Beer	
has	a	long	tradition	here	and	the	original	beer	purity	law	of	
1516,	still	the	global	standard	for	fine	beer	worldwide,	was	cre-
ated	in	Munich.

For	lovers	of	quality	retail	therapy,	visitors	to	Munich	will	be	
excited	by	the	quality	and	variety	of	shopping.	Major	interna-
tional	designer	boutiques	are	well	represented,	but	there	are	
also	many	unique	shops	specializing	in	traditional	Bavarian	
goods	–	loden	clothing,	wood	carvings	from	Oberammergau	
and	antiques.	Nymphenburg	Porzellan	has	been	producing	
exquisite	pieces	since	the	18th	century	and	these	figures	make	
excellent	gifts.

Where	to	stay?	There	are	several	five	star	hotels	to	consider,	
including	the	stylish	and	well-located	five-star	luxury	prop-
erty,	the	Hotel	Bayerischer	Hof,	a	member	of	our	title	sponsor	
group.	There’s	many	quality	properties	with	excellent	function	
and	meeting	space	for	all	levels	of	budget.

Lastly,	a	word	or	two	about	just	how	easy	it	is	to	get	there.	
Munich	is	easily	reached	from	Canada,	with	Air	Canada	and	
Lufthansa	offering	non-stop	service	from	Toronto	and	Montreal	
respectively,	and	other	US	and	European	carriers	offering	con-
necting	service.	Outside	the	primary	hubs,	few	destinations	in	
Europe	offer	better	air	access.	

Surprise	yourself	and	discover	all	that	Munich	has	to	offer!

For	more	information	on	motivational	or	meeting	programmes	
to	Munich	and	Germany,	please	contact	any	of	our	“Destination	
Germany	–	Munich”	title	sponsors.	They	can	provide	you	with	
destination	information	and	itinerary	suggestions.

Munich Tourist Office:  
Linda	Baumgartner	linda.baumgartner@muenchen.de	
Welcome Destination Travel Management:  
Michael	Helm	m.helm@welcomemuc.com	
Hotel Bayerischer Hof:  
Sören	Huber	soeren.huber@bayerischerhof.de	
German Convention Bureau:  
Doris	Linke	linke@germany-meetings.com	

Munich,	Germany

http://www.trav-elinfo.ca/site
http://www.trav-elinfo.ca/site
http://www.trav-elinfo.ca/site
mailto:heather.douglas@maritz.com
mailto:linda.baumgartner@muenchen.de
mailto:m.helm@welcomemuc.com
mailto:soeren.huber@bayerischerhof.de
mailto:linke@germany-meetings.com
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Site Canada 
Second Annual Golf 
Tournament – Monday 
August 16th, 2010
Registration	is	now	open	for	Site	Canada’s	Second	Annual	Golf	
Tournament.	

When:	Monday	August	16,	2010	–	Shotgun	start	at	7:30am
Where:	Angus	Glen	Golf	Course,	Markham,	ON		
	
This	event	takes	place	immediately	prior	to	‘Incentive	Works’	
(August	17	&	18).	
	
Registration	is	open	to	all	Site	members,	meetings,	incentive	
and	events	industry	members	as	well	as	all	Incentive	Works	
attendees	and	exhibitors.		
	
Register	online	at	http://www.pra-reg.com/
sitecanadagolftournament
	
Do	you	or	your	Company	wish	to	sponsor	this	prestigious	
event?		Act	quickly,	a	few	Sponsorship	packages	are	still	avail-
able…	please	see	the	registration	website	for	details.
	
For	any	questions,	please	contact:	Joanne	Keating,	Director	of	
Golf	at	jkeating@meridican.com	or	(905)	477-7700	ext	309.

Bits & Bites
2010	Volunteer	Champion
The	2010	Volunteer	Champion	ballot	forms	were	sent	in	early	
May.	Last	year	was	our	first	year	introducing	this	volunteer	
program	which	recognized	our	dedicated	to	volunteers.	It	was	
a	great	success!	Almost	one	third	of	our	members	were	on	
various	committees	with	Site	Canada	in	2009	and	we	would	
like	to	see	this	number	grow	even	larger	this	coming	year.	We	
encourage	you	to	nominate	your	fellow	Site	peer.

Members Musings
Welcome new Site Canada Members

	 We	would	like	to	extend	a	very	warm	welcome	to	our	
newest	Site	members.

•	 Janet	Dion	-	Club	Med	Sales	Canada	Inc
•	 Elaine	Golko-Stimpson	-	Sutton	Place	Hotel	Vancouver
•	 Cheryl-Lynn	Harrison	-	Hilton	Whistler	Resort	&	Spa
•	 Natalie	Lowe	-	Celebrate	Niagara
•	 Jennifer	Sloan	-	Meridican	Incentive	Consultants
•	 Julia	Williams	-	3D	Destinations	and	Exclusive	

Destinations
																																						

Mark Your Calendar…
	 Upcoming	Site	and	industry	events

•	 July	14…Site	Canada	Summer	Social		 	
•	 August	16…Site	Canada	Golf	Tournament	
•	 August	17-18…IncentiveWorks
•	 September	15…Site	Canada	Chapter	Meeting		 	
•		 October	20…Site	Canada	Education	Day		 	
•	 November	17…Site	Canada	Chapter	Meeting		 	
•	 December	3-7…Site	International	Conference		 	
•	 December	15…Site	Canada	Holiday	Social

Toronto	is	a	city	of	unique	style	and	energy	enriched	by	
the	ideas,	traditions,	passions,	flavours,	aromas	and	per-
spectives	of	over	100	communities	and	cultures	that	live	
here.	Fashion,	design,	music,	entertainment,	the	arts,	
food,	shopping	and	architecture	thrive.	Ideas	intersect	in	
unexpected	ways	and	cultures	fuse,	resulting	in	some	of	
the	most	extraordinary	experiences	you’ll	find	anywhere	in	
the	world,	therefore	offering	many	exciting	possibilities	for	
unforgettable	and	inspiring	incentives.	

Partner	with	Tourism	Toronto,	the	#1	CVB	in	North	
America,	for	assistance	in	planning	rewarding	incentives	
from	beginning	to	end.	You’ll	benefit	from	access	to	over	
1,200	Tourism	Toronto	members	–	our	community	works	
together	like	no	other	to	make	you	successful.	We’ll	help	
you	source	the	best	of	the	best,	from	hotels	and	transpor-
tation	to	venues	and	suppliers,	and	coordinate	inspections	
so	you	can	preview	your	incentive	guest’s	first	impres-
sions.	We	can	even	assist	with	permits,	so	that	events	can	
be	held	in	non-traditional	areas	or	venues.	Financial	assis-
tance	may	also	be	available	to	help	offset	larger	event	
expenditures.

What’s	more,	Tourism	Toronto	can	put	you	in	touch	with	
our	participating	DMC’s	that	work	creatively	and	passion-
ately	to	design	incentive	programs	that	cater	to	varying	
tastes.	From	thrilling	adventures	to	luxurious	pamperings,	
you’ll	find	that	there’s	nothing	they	can’t	put	together	for	
your	group.	

Unparalleled	service,	easy	access,	exemplary	accom-
modations	(231	hotels,	38,941	hotel	rooms),	stunning	
architecture,	over	1,000	festivals	and	events,	over	7,000	
restaurants,	within	close	proximity	to	the	stunning	Niagara	
Falls,	arts	and	attractions	unlike	anywhere	else	in	the	
world…And	that’s	just	the	beginning!

Visit	www.SeeTorontoNow.com/MeetingPlanners	to	dis-
cover	more	great	reasons	to	reward	your	best	in	Toronto.	

http://www.pra-reg.com/
mailto:jkeating@meridican.com
http://www.SeeTorontoNow.com/MeetingPlanners
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Cape Town Challenge
Help	Site	Canada	reach	its	2010	membership	goal,	and	
we’ll	help	you	get	to	Cape	Town	for	the	Site	International	
Conference,	December	4	-7,	2010!

HOW:	 	
Between	February	10	and	October	1,	2010:
o	 Sponsor	one	new	member	–	receive	a	$500	rebate	
o	 Sponsor	two	new	members	–	receive	a	$1000	rebate
o	 Sponsor	three	new	members	–	received	a	$1500	rebate

WHY:	
o	 Make	global	connections	with	members	from	chapters	

around	the	world
o	 Learn	from	focused,	timely	education	sessions
o	 Have	an	experience	to	remember	as	Cape	Town	shows	us	

the	best	of	what	it	has	to	offer	as	an	incentive	destination
o	 Carry	our	“Chapter	of	the	Year”	banner	with	pride

CRITERIA:	
o	 You	must	be	a	member	in	good	standing.
o	 The	new	member	must	be	approved	by	Site	Global	by	

October	1,	2010.
o	 Your	name	must	be	on	the	new	member’s	application	form	

as	sponsor	(one	sponsor	per	member)	and	the	new	mem-
ber’s	application	form	must	be	accompanied	by	your	letter	
of	recommendation.

o	 Proof	of	Conference	registration	and	attendance	at	the	
conference	is	required.

o	 Receipts,	from	the	member,	for	conference	registration,	
conference	hotel	accommodation	and	conference	airfare	
are	the	only	eligible	receipts	to	qualify	for	the	rebate.

o	 Submit	a	200-250	word	article	for	Site	Canada’s	newslet-
ter	sharing	your	experience	at	the	Global	Conference.

For	further	information,	contact	the	Site	Canada	office:		
office@sitecanada.org,	905-812-site	(7483)

Earn One of Four 
Scholarships to South 
Africa
Site	Canada	is	pleased	to	announce	with	great	excitement	
that	for	this	year’s	Site	International	Conference	in	Capetown,	
South	Africa	we	will	be	offering	FOUR	SCHOLARSHIPS	of	
$2,000.00.	(Submissions	are	due	by	September	15th,	2010).	
This	offer	is	exclusive	for	our	Site	Canada	Members.	The	Site	
International	Conference	will	be	from	December	4th	–	7th,	
2010.	Be	sure	and	fill	out	your	Scholarship	Submission	as	the	
Educational	funds	are	there	for	you	to	redeem.	You	can	find	the	
International	Scholarship	Submission	form	on	our	website	
It	promises	to	be	an	experience	of	a	life	time!	So	don’t	delay	
and	fill	out	your	submission	today.

mailto:office@sitecanada.org

