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by John Crowe 

I never considered myself a good student. My belief was that school was a process we had to 

endure to join the workforce and get on with life by buying a car and a house. It wasn’t until I 

was well established in my career that I started to recognize the importance of education and 

how to stay relevant in a world that is constantly changing. 

The incentive business is one of the fastest changing industries in the world, which of course 

makes sense since employers are continuously looking for new techniques to both motivate 

and retain their employees. Organizations like SITE recognized this long ago and started 

building an education platform specifically targeted and relevant to our industry. When people 

ask me why they should join SITE today, my very first response is “to have access to 

education.” Clearly, my views of education have changed radically since my high school days. 

Many members are not aware of the extensive resources on the SITE Global website. There 

are valuable case studies, White papers and the Economic Impact Study containing recent 

research conducted by the SITE Foundation. SITE is continuously expanding their certification 

program. After launching the  Certified Incentive Specialist (CIS) a few years ago, SITE has 
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ALHI
Global Luxury Alliance - 23 Cruise Ships & DMCs in 100 Destinations Worldwide.

Celebrating 30 Years of Global Sales Service
for our Portfolio of Luxury Hotels across  
North America, Europe, Middle East & Asia. 

developed a robust multi-tiered certification program—so watch your 

inbox and www.siteglobal.com for future information.   

For those who love to travel (which most of us do) and yearn for face-to-

face interaction, the SITE Global Conference is the place to be. Taking 

place in Panama from November 5 - 7, 2016 SITE has just released their 

educational agenda of keynote speakers and educational breakout 

sessions—but most importantly a number of networking opportunities 

with colleagues in the industry. After experiencing the Global Conference 

in Delhi, India last year, I have made it a priority to attend this event 

annually.  

Keeping it closer to home, SITE Canada continues to host our Education 

Day taking place on Oct. 25, 2016. The theme is “Reveal – uncovering 

the why and how factors of incentive travel.” Keynote speakers include 

Jonathan Bradshaw, CEO of Meetology and Kurt Paben who recently 

served as president of the SITE Foundation. Other topics include mobile 

technology, AV execution, and the key to managing stress—both 

physically and mentally. To be held at the Boulevard Club in Toronto, this 

day is sure to be jam-packed and very educational. Registration is 

scheduled to open on August 15 and there will be a discounted rate for 

members and an early registration discount. 

I still don’t consider myself a good student, but I certainly realize the 

importance of education now. Through the many channels of SITE 

whether globally or locally, there continues to be a growing catalogue of 

educational opportunities. You just need to know it’s there to take 

advantage of it. 

 

 

SITE Canada Calendar 
 
 
 

Aug. 15, 2016  
Annual Golf Tournament 

 The Country Club,  
Woodbridge, Ontar io   

 
Sept. 21, 2016  

Chapter Meeting  

Oct. 25, 2016  
SITE Canada Education Day  
The Boulevard Club, Toronto  

 
Nov. 5 - 7, 2016  

SITE Internat ional Conference 
Panama City   

Dec. 14, 2016 
Holiday Social  

 

2016 Québec Cup   

SITE Canada president John Crowe and vice- 
president Liz Akey with a cheque for the SITE 
Foundation. VoX International organized a prize 
raffle on behalf of Destination Québec at the 2016 
Québec Cup golf tournament . 
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Golf Tournament 2016 

  
 by Trina Arjoon  

We are just a few weeks away from the 8th annual SITE 

Canada Golf Tournament at the beautiful Country Club in 

Woodbridge. Make sure you secure one of the few remaining 

spots today by registering on the SITE Canada website. 

Thanks to all of our generous sponsors so far, we have been 

able to secure some amazing live-auction prizes, as well as 

incredible raffle items from Sandals and Fiesta Americana. 

Bring your enthusiasm and credit cards as you don’t want to 

miss the opportunity to bid on these amazing trips. For the 

third year in a row, a portion of our proceeds will be donated 

to KidSport Canada, our selected charity. KidSport grant 

recipient Sufiyan Elberdi had us laughing last year, with his 

recollection of how KidSport enabled his participation in 

organized baseball. With your help, we can give the gift of 

sport to many other children. Register now on the SITE 

Canada website—there’s only a few spots left… 

Live Auction Items:  

London & Paris– 6 nights/7 days  

Round trip for two to London, England compliments of 

WestJet 

Two nights accommodation and breakfast at the soon-to-be 

opened Four Seasons London Ten Trinity Square 

Two nights accommodation and breakfast at the Conrad St 

James 

Two nights accommodation in Paris with Dorchester Group 

Panama – 3 nights/4 days 

Round trip for two to Panama, compliments of Air Canada 

Three nights accommodation at the Westin Playa Bonita in a 

Deluxe Ocean View room with breakfast 

Los Angeles - 4 nights/5 days 

Round trip airfare and airport transfers for two to Los Angeles 

Two nights accommodation at the Loews Hollywood 

Two nights at the Terranea resort including one round of golf, two VIP 

spa passes and Sea Kayaking for two 

Two tickets to Universal Studios Hollywood and two Hollywood 

Explorer passes 

Washington – 2 nights/3 days 

 Round trip for two to Washington, DC compliments of Porter Airlines 

 Two nights accommodations at the newly opened Watergate Hotel 

  

Photo credits clockwise from top: Sandra Eagle, VisitLondon.com, Hollywood TM  & Design 
© 2016 Hollywood Chamber of Commerce, All Rights Reserved, Washington.org  



 

 

SITElines | Issue 3 July 29, 2016 

4 

by Sandra Eagle  

It was a perfect evening in Niagara Falls for the first ever cross-

border event between SITE Canada and Site Northeast USA. 

North X Northeast included a SITE Canada chapter meeting and a 

FAM trip around the Niagara region with planners from the 

northeastern US states.  

Our chapter meeting featured a reception and dinner dockside at 

the Hornblower Cruises outdoor event venue, and a short speech 

from Michael Shannon, CMP, of Business Events Canada, a 

division of Destination Canada. Shannon spoke to Canada’s 

international reputation as a safe and friendly destination, with awe-

inspiring experiential travel options from coast-to-coast. 

Shannon also spoke to the many services that his division can 

provide to planners that are considering Canada as a destination 

for business or incentives. Of particular interest to planners are help 

with border-related advice, Ports of Entry pre-arrival information to 

facilitate imports, special tax incentives for groups, and assistance 

with the International Events and Convention Services Program to 

help meeting planners and organizers plan a successful 

international event.  

Shannon says convention and tour incentive programs can apply to 

claim back up to 5 per cent of the Goods and Services Tax and 

that a 2.5 per cent rebate may be eligible on some food and 

beverage functions.  

After dinner, it was onto the dock and into our fashionable red 

ponchos for an evening cruise on our shared waterway, as we 

sailed past the Bridal Veil Falls of Buffalo, New York, to the roar and 

the mist at the base of the majestic Ontario Niagara Falls.  

 North X Northeast   

 

Photo credits: The Image Commission 
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Cross Border Connections  

Photo credits: Top and Bottom, The Image Commission, two 
in centre, Sandra Eagle  

 In addition to the chapter meeting, SITE Canada hosted 

a cross-border fam tour of the Niagara region in 

partnership with the SITE Northeast Chapter, including 

picturesque Niagara-on-the-Lake. With the help of our 

Gain InSITE partners, SITE Canada produced a 

whirlwind tour that showcased the very best of the 

region.  

Escorted by the ebullient Natalie Lowe of Celebrate 

Niagara, our nine US and Canadian planners flew over 

the Falls via helicopter, attended a tutored wine tasting, 

took a backstage tour of the Shaw Festival and slipped 

into parkas to experience the 10 Below Icewine Lounge.   

Many thanks to our Gain InSITE partners from SITE 

Canada, featured during the chapter meeting and on the 

Hosted Buyer fam: 

Air Canada - official airline partner, represented by 

Stefano Mastrantonio 

Celebrate Niagara - DMC partner, represented by Natalie 

Lowe 

124 on Queen Hotel & Spa and Treadwell Farm to Table 

Cuisine, represented by Liz Akey of EMA Marketing 

Wayne Gretzky Estates Winery & Distillery and Peller 

Estates Winery & Restaurant – featured wine at the 

chapter meeting and the lunch host, both represented 

by Carly Orsborn 

Marriott – cash sponsor, represented by Sallie Kim 

Marriott Fallsview Hotel & Spa - Friday breakfast sponsor  

And friends of SITE who supported us:  

Stratus Vineyards – multi-time sponsor 

White Oaks Resort & Spa  

Niagara Falls Tourism – Paula Racher  



 

 

SITElines | Issue 3 July 29, 2016 

6 

 

If you are already posting regularly on social media, you know you 

are part of the conversation with your clients and potential clients. 

It is an effective way to make your brand shine and reach your 

target audience. There are five stages in the marketing funnel from 

brand awareness to brand advocacy. Here is how they translate on 

social channels 

Awareness: described as reach or impressions 

Consideration: liking or commenting on a post  

Conversion: click to the website from your social channel 

Loyalty: following or liking the page—they have opted in and are 

loyal to the brand 

Advocacy: sharing the post, they are doing the marketing for your 

 brand  

If you are just starting out and want to launch a Facebook page or 

Twitter page for your business here are some best practices to 

guide you: 

Lose the ego: talk about your clients. Remember the 80 per cent 

not you and the 20 per cent you/your business content ratio rule.  

Be professional: if the announcement is inappropriate at a 

gathering then it is probably not the right content for social media. 

Be relevant: your content should be something that interests 

your target audience and is helpful to them.  

Be concise: attention spans are short. Be effective in your 

messaging. 

Link back: lengthy content pieces from social media should go to 

your website or other reliable sources. Link to your social channels 

on your website and make it easy to share content.  

by Maureen Peets 

Our personal brands and business brands have merged in the 

digital world to some degree. Depending on what you are 

saying, this can be very powerful or damaging to your brand. 

Managing your voice in the social media conversation is more 

important than ever. Whether it is Facebook, LinkedIn or 

Twitter, you need to ensure that you and your brand are 

professional, engaging and respectful of your audience. If you 

would not announce it in a crowded room or put it on a 

billboard ad, then it is probably not appropriate for a social 

media channel.  

Whether you run a large company with many employees or 

have your own business, you need to think about what you are 

saying or not saying on social media. Should you have a social 

media presence for your brand and yourself as an individual? 

The answer to that question is yes! Your personal social media 

is for friends and family. Having a social media account for your 

business is important and expected. Just as it was important 

15 years ago to have a website, it is now important to have 

social media up and running. Your brand’s voice on a business 

social media account can engage, inform and help your 

audience.  

The first question to ask yourself is what are your business 

goals and objectives as this will feed your messages. The 

second question you need to answer is where your target 

audience is as this will tell you where you need to be— 

Facebook, LinkedIn or Twitter—or all three and more. Lastly, 

you will need to determine what is relevant to your target 

audience. The content mix best practice is 80 per cent about 

them and 20 per cent about your business.  

Social Media and Your BRAND  

 

“You can buy attention (advertising). You can beg for attention from the media (PR). You can bug 

people one at a time to get attention (sales). Or you can earn attention by creating something 

interesting and valuable and then publishing it online for free.” 

– David Meerman Scott (@dmscott) 
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Old adage: Pictures are worth a thousand words—posts with pictures 

have a higher engagement rate. 

Al l  about Video: The most engaging content online is video. We don’t 

want to read about it, we want to YouTube it. Creating video content is 

much easier now with Facebook Live and Instagram.  

The best overall approach to social is to be where your clients are and be 

authentic. Develop a brand voice that resonates with what your business 

stands for and be consistent. Successful companies integrate social 

media in every aspect of the brand and they have a conversation with 

their clients. Whether you are just starting out or adding more channels to 

your brand, take the time to plan and be clear about your objectives. 

Remember to be relevant, timely, and most of all—be positive.  

Some Helpful Resources on Social Media and Digital Marketing 
 

Digital Marketing - great read and full of information covering the basics 

 http://www.davidmeermanscott.com/books/the-new-rules-of-marketing-and-pr/ 

Facebook - tons of resources and how-to videos to get you started  

https://www.facebook.com/business 

Instagram - helpful list of best practices and resources for business 

 http://www.socialmediatoday.com/social-business/instagram-business-12-dos-and-donts 

https://business.instagram.com/ 

Twitter - getting started with step by step instructions 

https://business.twitter.com/en/basics.html 

 
SITE Canada is Social! 
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Congratulations on behalf of SITE Canada to our 2016 scholarship 

winners. These scholarships are funded partly through monetary 

proceeds from chapter events and our Educational Research Fund.  

SITE Canada Young Leaders Scholarship — Global 

Conference in Panama, November 5 – 8, 2016  

Brock Dale, Account Executive, Groups and Charters, Porter Airlines 

SITE Canada Education Scholarship—Global Conference in 

Panama, November 5 – 8, 2016   

Diane Alexander, Account Executive, SM+i/Strategic Meetings + 

Incentives 

Melaya Horsten, CMP, Marketing, Communications & Project 

Director, Ignite   

Ellie MacPherson, Senior Vice President, SM+i/Strategic Meetings + 

Incentives 

SITE Canada Young Leaders Scholarship—IMEX America, Las 

Vegas, October 18 – 20, 2016  

Christy Wright, Operations Coordinator, SM+i/Strategic Meetings + 

Incentives 

 

 

 

 

 2016 Scholarship Winners  
by Hayley Bishop, CMP 

SITE CANADA Strategic Partners 2016  

Canadian Incentive Excellence  

The ICE Awards builds on the SITE Crystal Awards program that has 

served as the global benchmark for excellence in travel incentive 

programs, and is regarded as the highest honour in the motivational 

events and incentive travel industry. To build on that theme, our ICE 

Awards celebrates the best in Canadian incentive travel programs or 

superlative incentive destinations. 

The ICE Awards will be awarded in two categories, Program Excellence 

and Destination Excellence.  

Here is your chance to showcase the incredible, noteworthy programs 

that you create for clients, or showcase an incentive partner as an 

incentive worthy destination. Enter now and make this your year to 

shine.  

Award winners will be announced at SITE Canada’s Annual General 

Meeting in 2017. Visit the SITE Canada website for your application. 

2015 ICE Award Winner - Program Excel lence  

 Metracon Travel Group Inc.  
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Name: Michael Drake  

Tit le and Company: 

Director of Sales, Canada-

International, Meetings & 

Conventions, Tourism 

Vancouver  

Year you got your 

start in the events 

industry: 1995 

Years as a SITE 

member: 12 

Your f i rst industry job: Waiter at the Doctor’s House in 

Kleinberg, ON. 

Favourite act iv ity in your free t ime: Running  

Favourite quote that motivates you: It’s not who you know, 

it’s who knows you.  

Member Insights   
by Melaya Horsten, CMP 

We spent some time catching up with long-time member Michael Drake, Director of Sales for Tourism Vancouver. He shares some great 

insight on the new direction planners are taking when designing their incentive programs. 

Be sure to extend a warm welcome to our new members of SITE 
Canada at upcoming events. 

Maya Strasser, Wynford  

Trevor Pirri, Wynford  

Warren Zahra, Alpine Sterling Malta 

 

 

New Members 

What advice would you offer to someone who is new to the 

industry? 

Look for opportunities to grow your career by seeking out 

new relationships and projects. Volunteering is the best way 

to do that!  

What was it that initially attracted you to the events industry? 

My first hotel job was in the Rockies, Jasper Park Lodge, catering 

events throughout the mountains, golf courses or anywhere someone 

wanted an event. After a year of working on some incredible events, I 

was hooked. 

You have been involved in selling some of Canada’s top incentive-

worthy destinations including Toronto and now Vancouver. What is it 

that attracts planners to consider Canadian locations as incentive 

destinations? 

The easy answers are safety, value and flight access. But I find the real 

reasons is for our Canadian culture, which includes the people, the food 

and our destination's natural wonders.  

What are the biggest changes you’ve seen over the years in regards to 

what planners are asking for? 

We seemed to have moved from sun, sand and surf to cultural 

experiences, where attendees come away with a unique travel 

experience. 

What is it about SITE that attracted you to join? 

As it is in most cases—the people. It is such a close group of people 

who are very engaged in our industry. Originally, it was Marsha Jones 

that encouraged me to become a part of the SITE board, which is 

where I gained invaluable experience.  

How has your involvement with SITE helped build your career? 

I work in the incentive and association industries. Being on the SITE 

board for six years taught me how to understand the inner workings of 

an association (along with the help of Fletcher Wright Associates)! 

Connecting and learning from our members helped me understand the 

direction our incentive industry was going in and how to be successful.  

I know you’ve done so much for the SITE Canada Chapter! Why did 

you feel it was important to volunteer? 

Half the fun is being part of the process. With a great group if people, it 

was easy to want to volunteer.  
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Reveal 2016 – De-stress! 
Connected  

 

 

by Jan Zandboer 

As leaders in the incentive travel industry—we know stress. In fact, 

we’ve voluntarily chosen a career that lands us on the top ten list of 

the ‘Most Stressful Jobs in the World’ count down every time! 

We face the challenges of constantly doing more with less, offering 

the biggest bang for the fewest bucks, and having to constantly 

outdo ourselves. And why do we put ourselves through all this? 

Because we love what we do. 

Managing stress is a skill often overlooked in our career toolkits. 

Taking a one-week vacation to the cottage once or twice a year 

isn’t a fix-all solution when it comes to dealing with continual work 

pressures. Sometimes it’s good to have a refresher on how to 

manage stress on a day-to-day basis.  

This month, we have the pleasure to reveal Paul Huschilt, 

professional speaker and satirist who will join us as our MC and 

closing keynote speaker for Education Day. 

Huschilt will share his techniques on how to stay balanced when 

work is hectic, get the most out of life, and laugh at just about 

anything. In this funny, innovative and engaging closing keynote, 

learn how to take things in stride and take care of yourself. 

Mark your calendar for Education Day — 
a legacy SITE Canada event 

Tuesday, October 25th 
The Boulevard Club, Toronto  

 

 

About Our Speaker 

Paul Huschilt is a professional speaker, actor and a satirist who delivers corporate messaging 

with a great sense of humour. He is a member of the Canadian Speaking Hall of Fame. He 

holds a Master Degree in Arts Management and has sung with the Canadian Opera Company. 

Huschilt works across Canada, the US, Europe, Australia, New Zealand and Japan. He presents 

in English, French and, occasionally, Japanese. 

Stay tuned for a special challenge from Huschilt when registration opens August 15, 2016 for 

members only. Be sure to register early as this event promises to sell out quickly! 

Paul Huschilt is sponsored by Speakers’ Spotlight. 
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Please help us to shape the direction of our association by casting your 

vote in the election of four available seats to the SITE international Board 

of Directors, 2017 – 2019 inclusive. Board members are your voice in 

governing our organization, and their leadership is critical to our success. 

The SITE Nominations Committee is pleased to present nine candidates 

who meet the designated criteria for election as outlined in our bylaws.  

Please vote for all three seats regardless of your location.  

The open seats are in the following regions:  

Lat in America – one seat 

The nominees are: 

Julia Trejo  

Emora Franco  

David Diaz Escalante  

North America – three seats  

The nominees are:  

Anne-Marie Rogers  

Jacqueline Goldy  

Philip Eidsvold 

Missy Madden  

Kevin V. Edmunds  

Candidates will each serve for three years, commencing January 1, 

2017. All votes must be cast online by Thursday, August 4, 2016, or until 

we reach the needed quorum, to be valid.  

You wi l l  need your membership ID to vote.  

  

Join SITE in magnificent Panama City, Panama for the SITE Global 

Conference. Each year, SITE members from around the world 

convene at the Global Conference for three days of premier 

educational sessions, networking activities, and cultural exploration 

in one of the world's most dynamic incentive travel locations. This 

year, we look forward to our most vibrant conference yet, featuring 

the colourful and historic sights of Panama and a schedule of 

world-class speakers.  

Our own Hayley Bishop, CMP, is just one of the speakers to 

present in Panama. Go to the SITE website for further information 

on accommodations, to see the full slate of educational topics, 

networking sessions and cultural tours.  

Global Elections 2016 

 SITE Global Conference 


