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President’s Message  
 “Excellent work is not the end product. It’s something you strive for every day.” – Anonymous   

Hayley Bishop, CMP 
An Evolution of Excellence 

Although I understand the impossibility of the ensuing statement, it seems as if time has 

traveled more quickly than usual this year. Finding ourselves quite suddenly approaching year’s 

end, we can celebrate the many outstanding moments that have marked our 2015 season as a 

Canadian Chapter. It has, again, been a year of immense accomplishments, of meaningful 

connections, of personal and professional growth, of learning – quite simply, a year of 

excellence. 

Chapter communications have been elevated in this new e-magazine, bringing us the stories of 

who we are as a collective. We have reached our highest ever membership, but it is much 

more than quantity to us; you are an engaged group of members – including a most dedicated 

Young Leader committee – who contribute to and encourage our continuous pursuit of 

excellence. We thank you for your attendance, your volunteerism, your support, and your 

candour to help us to continue pushing to be the very best chapter we can be. Through a 

SITE Canada office:  
6700 Century Ave, Ste. 100 

Mississauga, ON L5N 6A4 
T:  905.812.7483   

F: 905.567.7191 
office@sitecanada.org 
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Awakening the Senses at SITE Global  
Conference  
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carefully curated roster of incentive-calibre events, we have been able to join together as a 

community to network, experience and learn. These opportunities for interaction boast 

successful accounts of members partnering with members in true Gain InSITE style. Our 

invaluable volunteers, strategic partners, sponsors and donors have consistently supported our 

many initiatives; without their generosity of time, product and funding, we would not be able to 

deliver such varied and exceptional programming. Moreover, we have been able to give back 

both to a series of deserving charities that align with our events and to furnish scholarships for 

our own members to participate in SITE events globally.           

Several of us from the Canadian Chapter were privileged to attend the SITE Global Conference 

in New Delhi, India at the end of October, SITE’s pinnacle event. Our sense of community was 

strong as we banded together in advance to share travel tips and antidotes to the then difficult 

VISA acquisition process. Then we voyaged to and from this most incredible destination 

together. Once there, we were welcomed with unsurpassed warmth by our gracious hosts 

before convening with attendees from each and every one of the international chapters – truly a 

remarkable meeting of cultures. Perhaps one of the most wonderful takeaways is the sense of 

respect that was shared by many of our international colleagues for SITE Canada’s leadership 

on a global scale; our consistent exemplification of excellence has not gone unnoticed.  

It is with deep appreciation that I have been entrusted with the presidency of such an illustrious 

chapter this year. I have had the immense privilege of working among a most talented board 

whose passion and dedication to SITE Canada’s continuous upward momentum is relentless.  

These volunteers bring such energy and creativity to their roles and are the reason why we have 

been recognized with our seventh award in a row – Excellence in Education – announced at the 

Global Conference. This streak is unprecedented. Please join me in recognizing the efforts of 

our 2015 board: President-Elect John Crowe, Immediate Past President Jennifer Glynn, VP 

Finance Ellie MacPherson, VP Golf Liz Akey, Director Social Jennifer Moir, Director Chapter 

Meetings Susan Bernad, Director Education Lynne Coyne, Director Communications Sandra 

Eagle, Director Sponsorship Brock Dale, Director Membership Joanne Hall, Director Young 

Leaders Diane Alexander, Director at Large Vlad Haltigin. We all thank Leslie Wright and Jason 

Boyer of Fletcher-Wright and Associates who are our backbone.   

With the approach of the New Year, we prepare for the proverbial “changing of the guard” and 

look forward to maintaining our brand of Canadian excellence. Incoming President, John 

Crowe, will lead yet another amazing board in what promises, undoubtedly, to be another 

remarkable year for SITE Canada. Cheers to a wonderful festive season and a fabulous 2016.  

SITE Canada Calendar 

 
Dec. 15, 2015  

Holiday Social  
InterContinental Hotel Toronto 

Centre 
   

Feb. 17, 2016  
Annual General Meeting  

 
 

Apr. 13, 2016  
Spring Social 2016 

June 2, 2016  
Cross Border Event  

Niagara Fal ls  
 

Aug. 15, 2016  
Annual Golf Tournament   

 
Sept. 21, 2016  

Chapter Meeting  

 
Oct. 25, 2016  

Site Canada Education Day  

 
Nov. 4 - 6, 2016  

SITE Internat ional Conference 
Panama City   

 
Dec. 14, 2016 

Holiday Social  

 

Global Sales Services 
for nearly 30 years

Global Alliance Partners – DMCs & Luxury Cruise Lines 

ALHI
Over 170 Luxury Level Hotels & Resorts  
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Kitchen Confidential  
by Laura Rodrigues ,CMP, CMM 

Our SITE members chopped, stirred, rolled and grilled up a batch of deliciousness at 

our last chapter meeting at Nella Cucina.  This state-of-the-art commercial kitchen—

the ultimate source for on-trend kitchenware—was the perfect backdrop for an 

interactive culinary adventure. 

The sold-out event started with a chance for members to catch up and network over a 

glass of wine, courtesy of award-winning Stratus Winery, celebrating their 10-year 

anniversary! 

The meeting portion of the evening, sponsored by Meetings & Conventions Prince 

Edward Island, had the Nella Cucina chefs explaining their strategy behind the menu, 

noting that dishes were from around the world and would allow all of us to get in on the 

preparation.  

SITE Members rotated through three stations as the Nella chefs proudly shared their 

expertise and informed us about the latest food trends and common food allergies 

such as gluten intolerance. Our members had the opportunity to show off—or learn 

new cooking skills while connecting and meeting other SITE members.   

From Baja fish tacos with cilantro slaw, Caribbean chicken skewers, Thai fresh spring 

rolls, luscious panna cotta, and wine pairings from Stratus, the evening was definitely a 

huge hit with members. We would like to once again thank our gracious sponsors, 

Meetings & Incentives Prince Edward Island, Stratus Winery, Nella Cucina and DE 

Systems.  

Enjoy this recipe—using specialty roasted black garlic— given as a gift from Meetings 

& Incentives Prince Edward Island, as members left the meeting. The black garlic is 

from PEI and this recipe was developed by Chef Michael Smith. 

Black Garl ic Mashed Potatoes   

© Chef Michael Smith  

5 potatoes, cubed  

2 tablespoons butter  

¼ cup milk  

5 cloves of black garlic, skins removed  

½ teaspoon of salt 

Freshly ground black pepper to taste  

In a pot of boiling salted water, boil potatoes until a fork pierces without resistance. 

Drain and place in a large mixing bowl. Let the steam escape for a few minutes to dry 

out the potatoes. Add the butter and milk, and mash thoroughly. Add the black garlic, 

salt and pepper and mix together, breaking up the cloves. Serve and share!  

 

 

Photo credit: The Image 
Commission 
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Value $4,500 USD 

Our custom-tailored creative solutions are designed 

to meet your needs, your goals and your budget.

We strive for the unexpected - our events are 

distinguished by an emotional energy that creates 

impactful encounters where like-minded people can 

have meaningful interactions.

Our aim is a thorough understanding of your 

organization’s needs to ensure a strategic approach.

how we do it
!"#$%&'()!*+","-*%./"-0".1234
&5'674!"!#$%$&$'!()**+,*$%,!,)!-$#.+($!)/#!(0+$%,-!
1$2)%'!,3$+#!$45$(,",+)%-!12!6+#-,!1$+%7!8*"#,9

'889:;7'<=>4!+,:-!"!5#)*+-$!,)!1$!;(()/%,"10$!6)#!$.$#2!'$(+-+)%!
&$!*"<$=!"00!-)0/,+)%-!&$!5#$-$%,!"%'!,)!*"%"7$!#+-<!#$-5)%-+1029

()7'=4!+,:-!"!1$0+$6!,3",!&3",!+-!>+,"0!,)!)/#!-/(($--!+-!,)!7#)&!
0)%7?,$#*!#$0",+)%-3+5-!&+,3!$.$#2!(0+$%,!"%'!+%'/-,#2!5"#,%$#9

);;9('7)(>4!"%'!+,:-!"%!+'$"!,3",!()%-,"%,!@%%).",+)%!("%!)66$#!
()%-+-,$%,!$4($00$%($!+%!'$0+.$#29

!"#$#!!$%%&&
!"#$%&''(!")*+!",'"(!-'*.,/
000.&''(!")*+!",'"(!-'*.,/

EXTRAORDINARY EXPERIENCES
ANYWHERE IN THE WORLD.

WE OFFER YOU THE WORLD.  REALLY.

We’ve built a strong track record
 on the successful delivery of:

Our Account Executive Team:
 Left to Right: Karen Weegar, 
  Diane Alexander, Anne Findlay-Gomes

• Incentive Programs
• National Sales Meetings
• Annual General Meetings
• Product Launches
• Employee Recognition Events
• Galas, Milestone Celebrations + other Special Events
• Executive Retreats
• Customer Appreciation Events 
• Educational & Training Meetings + more…

SM+i is a division of Vision Travel Solutions
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audience and as we learned in the session on Millennial Trends by 

David Coletto from Abacus Data, the influence of this generation is 

significant. 

Coletto chose to tackle many of the stereotypes often associated with 

those born between 1980-2000, providing solid reasoning why some 

of the common characteristics do exist. Most are a result of the 

economic, social and technology-filled environment they have been 

raised in over their 15-35 years. However, what the statistics also 

reveal are the differences between generations are far less than the 

media will have you believe. Much like the baby boomer and 

generation Y groups that have come before them, statistically the top 

life-goals remain finding a life partner in marriage, having children, 

setting down roots and securing financial stability.  

Coletto made two additional points that highlight the way we should 

look at this new audience.  

First, he stressed that this incoming generation has really introduced a 

share-economy. They want experiences to be authentic, somewhat 

spontaneous moments that you can capture and ultimately be shared. 

How does that affect the activities you offer to attendees on your 

incentive programs? How do you market your destination to millennial 

planners as the perfect destination for their groups to have these 

sharable experiences? 

Education Day   
by Melaya Horsten,CMP 

Trends were the topic of conversation at SITE Canada’s Education 

Day. Rhonda Brewer, SITE International President, started the 

morning off with a high level overview of what’s being talked about in 

the global forum.  

Fresh from Global Conference 2015 held in India, Brewer shared that 

many of the trends we have seen over the last number of years 

continue to persist. Client budgets remain flat while prices within the 

international hospitality industry continue to rise. Clients still expect 

the wow moments, yet the declining power of the dollar and tight 

contracts with procurement leave little room to design a stellar 

program on a dwindling budget. While some may find this 

discouraging, perhaps it may push for more creativity, forcing 

incentive planners to look for new types of experiences that fit within 

budget constraints. 

Touching on destination trends, Brewer shared that global meetings 

are on the rise, and there is a significant push on understanding local 

culture. Perhaps this could be due to the rise in millennials both at 

the client as well as at the attendee level. Experiencing the authentic 

nature of a destination is certainly a top preference for the younger 

Rhonda Brewer, SITE 
International 

President 

Education Day Committee  
From left to r ight: Karen Fiorini, Marcella 
Zuniga, Lynne Coyne, Diane Alexander, 

Leanne McCartney, Thomas Rado 
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Education Day   

Secondly, he identified that there is a significant change in behaviour 

with far less reliance on expert opinion. The example he gave was the 

trust we once had on the reviews of film and food critiques in daily 

newspapers. Now, we immediately consult websites like Yelp for 

restaurant recommendations, or TripAdvisor for hotel and travel 

reviews. Coletto says statistics show that millennials will consult an 

average of eight to twelve different online sources before calling to 

discuss something live with you. Perception can be heavily influenced 

by what people view online, and it is not always founded on reliable 

sources. 

This rang true in the various presentations we had throughout the day 

on risk and security. The perception of a destination as being unsafe, 

and the actual facts can be two different things, but can greatly affect 

a company’s decision on whether to travel there. A planner’s job is to 

educate their client on the true nature of the destination and be 

prepared to provide statistics and first hand accounts when proposing 

a destination that might be challenged by bad reviews or risks 

perpetuated by the media.  

Guest speakers Steve Davis and Chris Mathers spoke on the 

importance of understanding the risks involved within the destinations 

you select and to make smart choices accordingly. Preparing your 

audience with the knowledge to recognize appropriate behaviours in 

their new environment and keeping them from areas of risk was key. 

The panel discussion delved deeper into using the resources you have 

within your selected destination i.e., the hotel you’re working with as 

well as your DMC partner, to identify any risks involved in the areas 

you’re travelling to. Having a strategic plan in case of emergency, 

including a clear line of communication, was stressed as a must have 

for any program.  

One thing is for certain, we are in the business of truly global events. 

While the world seems to grow smaller and more accessible, Brewer 

confirmed that taking corporate groups beyond their country borders 

is on the rise. Coletto says the coming millennial audience are far more 

open to travel as technology has allowed them easy access to all 

corners of the earth. Instead of shying away from global destinations, 

lets equip ourselves with the knowledge to properly represent that 

destination to our clients, and with every program both domestically 

and abroad, have plans in place to professionally deal with any 

security challenges that arise.  

Networking at One King West 

Panel Discussion on Risk, Safety and Security  

All photos of Education Day courtesy of The Image Commission 

SITE Canada raised $689 for the Children’s 
Breakfast Club Charity 
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After a week immersed in the culture of this wonderful country, India not 

only awoke our senses—they went into sensory overload. Incredible 

India is alluring and  intriguing. At any given moment during our visit, our 

emotions were stimulated by her senses—the sounds, smells, sights, 

tastes, colours and the chaos. India is destination of personal journey 

that touches your heart like no other. 

We barely scraped the surface of experiencing and understanding this 

ancient land and culture. India is full of mystery and today it continues to 

evolve. Just when you think you have figured her out, she changes. She 

is in constant evolution. 

I wondered if India is ready for the North American incentive market. For 

those incentive groups who have an open mind, who can immerse 

themselves into a foreign culture, have the ability to embrace it and go 

with the flow, they will love it. There is no way to avoid the poverty and 

heartbreak but if you can look beyond it, you will see a nation steeped 

in history, rich in beliefs and traditions. 

Our post conference tour took us on a journey beyond Delhi to the 

neighbouring cities of Agra and Jaipur, known as the Golden Triangle. 

Agra is home to the Taj Mahal, one of the Seven Wonders of the World 

and a WOW element required for any incentive program to India. It was 

such an amazing experience that some of us made a second visit, the 

following day at sunrise. It was one of those rare moments that are 

indescribable. 

Incorporating unique experiences into an Indian incentive program can 

be easily attained. From its majestic palaces and temples to the Taj 

Mahal or its unique Bollywood music and dance to its array of cuisine, 

creating the WOW factor is easy. Our SITE India hosts delivered these 

elements without missing a beat. 

Travel to India is easier than ever for Canadians. In spite of the visa 

challenges that the SITE Canada delegation experienced, the entry 

application process continues to improve. The Indian government 

recently introduced an online e-Visa application for tourists where 

applicants apply online without forfeiting their passport. Another  

value-add for this destination is the recent introduction of Air Canada's 

direct non-stop service from Toronto to New Delhi, four times weekly. 

Our SITE Indian hosts indeed gave us an experience that awakened our 

senses. They were gracious, welcoming and proud to showcase their 

culture, monuments, temples and treasures. Indian is ready for the North 

American incentive market. We need to be open to their diversity. 

Thank you SITE Canada for allowing me the opportunity and privilege of 

attending the global conference. We all should be very proud of our 

Canadian Board of Directors for continuing to be a global leader in our 

industry and being recognized for our accomplishments. We were so 

proud to hear our name called for the Excellence Award for Education. 

Well deserved. 

Namaste. 

 

 

Incredible India!  
Text and photos by Joanne Keating 
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The opening keynote session was geared to assisting attendees from 

around the globe to better understand their host nation. Devdutt Pattanaik, 

author, mythologist, leadership coach and consultant on culture and belief, 

helped to educate us on the mythology of various cultures and how that 

allows you to understand how to do business in those countries. If we gain 

a better appreciation of why and how Indian culture approaches things in a 

certain way and attempt to learn her history, we will be better equipped to 

do business with our Indian colleagues. I encourage you to check out his 

website and listen to one of his TED talks at www.devdutt.com. 

The Deep Dive Sessions were designed to allow attendees to better 

understand the rich Indian culture. So often we attend a conference without 

really getting to know a destination. Attendees were offered their choice of 

three sessions: Flavours of India; focusing on cooking traditions by one of 

India’s leading chefs, Mind, Body & Soul: understanding Indian yoga and 

Ayurveda (holistic healing) and Myths, Beliefs & Reality: how myths and 

beliefs of yesteryear still impact modern India. 

Overall, I think that SITE elevated the content and allowed the attendee to 

personalize their conference experience. I look forward to 2016 in Panama.  

When people ask me what India is like, so many adjectives come to 

mind: fascinating, chaotic, unique, friendly and exotic. I enjoyed my time 

in India, but also appreciated even more how blessed we are to live in 

Canada. Experiencing a new destination is one of the benefits of our 

industry, but there really is no place like home.  

I am grateful that SITE Canada awarded me the scholarship for the SITE 

global conference. It was a great opportunity to network with industry 

partners from around the world. Every Chapter was represented. I am 

proud that SITE Canada has continued to invest in the conference 

supporting scholarships for two members to attend, plus an additional 

Young Leaders Scholarship. Overall, we had 10 Canadian delegates, one 

of the biggest Chapter representations there. Canada continues to be a 

leader within the SITE Global community and our focus on incentive 

education in our marketplace including our chapter meetings and 

Education Day were recognized with our Chapter Excellence in 

Education win. 

Education is my passion and an area that I think that SITE continues to 

improve upon. This year, SITE brought some new approaches to 

education, including an unConference session, three Deep Dive 

breakouts, Story Telling sessions, plus strong keynote speakers and 

varied breakouts that included some of SITE’s new curriculum. 

A Cultural Education 
Text by Jenn Glynn, photos by Joanne Keating  
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as spectacular. The first night started with the annual general meeting led 

by Kevin Hinton and Rhonda Brewer. They discussed accomplishments 

over the last year; including almost 600 new members and partnering with 

CLIA to offer an incentive cruise certificate program (introduced in Orlando 

this year). Rhonda Brewer passed the president’s gavel to Rajeev Kohli 

who is 2016 president elect. The meeting wrapped up with Strategic 

Priorities for 2016; membership, education, sponsorship and global 

development, advocacy, and financial health. 

My next stop was the first-time attendee orientation, that I would 

recommend to newbies at the global conference. The orientation gave you 

a chance to meet people from other chapters, and it provided you with 

some common ground. 

The reception that evening was held in the outdoor event space at the Taj 

Palace. This was a beautiful welcome with dancers and performers 

swirling around the entrance. The opening dinner was phenomenal, and 

most of us took home the beautiful die cut menus as a souvenir. The hotel 

was extremely accommodating when food allergies and intolerances were 

brought to their attention. 

The morning breakout session that I chose was a panel that included 

Rhonda Brewer, Rajeev Kohli, Aoife Delaney and Daryl Keywood, on 

DMCs. A good DMC should be a trusted advisor, and partner throughout 

the planning process. They should be able to eliminate some preliminary 

Incredible India  
by Christy Wright  

Young Leader’s Journal 
by Christy Wright 

The theme for this year’s Global Conference was “Awaken your 

Senses” I can’t imagine a more fitting description for my experience of 

India. When I left the airport, I will happily admit to complete sensory 

overload. It was midnight, people were everywhere, dogs running 

around, the honking of many cars, and a variety of new smells. My 

airport escort was delightful, and he took the time to explain what I was 

seeing on the drive to the Taj Palace. I learned quite quickly that there 

were restrictions for trucks in Delhi; they aren’t able to drive during 

daytime hours to cut back on the congestion in the city. 

When I checked in, the front desk agent performed a traditional 

welcome and then escorted me to my room. Just as I was about to go 

to bed, they took the opportunity to bring me a welcome masala chai.  

The various touch points with the staff at the airport, transfer, and hotel 

were unbelievable. It was a great start to my India journey. 

With my pre-conference golden triangle tour, I met a lot of great people 

who I hope to be in touch with for many years to come. I had the 

opportunity to visit the Taj Mahal, the Agra Fort, and the Amber Fort.  

During this time we also had some phenomenal meals, great cultural 

experiences and a unique evening at the City Palace. We were 

fortunate to do our tours during festival preparations, so as we drove 

past processions, our guide was happy to stop and let us join in the 

festivities. I could spend the entire article just talking about the pre-tour 

and the friends that I’ve made; however, the global conference was just 
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research including air lift and hotel/venue selection. Their passion and 

knowledge should stand out from your first discussion with them, and 

the DMCs on the panel explained that they always appreciate your 

honesty.  

A good DMC understands that timelines may be short, but appreciates 

being brought in as soon as possible and relies on you to provide 

accurate timelines and past program information (if available). There was 

quite a bit of discussion on destination selection, and how important it is 

to weave the destination through the event; in contrast, many try to fit 

the destination into a specific box or template. As a young professional, I 

walked away with a two page list of all of the things to look for; I feel like I 

have a better idea of what I should expect when working with a DMC. 

I completed the day by attending the Deep Dive workshop that 

highlighted Ayurveda, meditation and yoga. It was entitled “Mind, Body 

and Soul,” and was presented by Minie Shastri, Raiv Mehrotra and 

Abhishek Ramesh. They spent an hour and a half walking us through 

meditation techniques, and the benefits of yoga and Ayurveda. Shastri 

spent some time teaching us the basics of the breathing techniques, and 

the chants or mantras.   

I can’t thank SITE Canada enough for providing me with this scholarship 

and the opportunity to travel to India, network with some incredible 

people, and make some lasting friendships. 

This once in a lifetime opportunity has energized me to get involved 

with SITE’s International Young Leaders, and I’m already looking 

forward to Panama next year. 

I also want to say thank you to Joanne Keating, John Crowe, Hayley 

Bishop, Ellie MacPherson, Jenn Glynn, Grant Snider, Rachael Streek-

Buma and Natalie Lowe for keeping an eye on me throughout the 

event.  

You invited me to sit with you at events, kept me laughing throughout 

the trip, provided me with someone to track the Toronto Blue Jays 

with, and introduced me to many industry professionals. 

For a young person in the industry, these little touches mean more 

than you may realize. Thank you so much for all that you did. 
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Colombia: Land of Magical Realism 
by Sandra Eagle 

Colombian trade commissioner Alvaro Concha has no hesitations 

when asked what the top sites in his country would be for first time 

incentive travel groups eager to discover a new destination.  

Without missing a beat, he 

suggested Bogota, 

Colombia’s capital city, 

Medellin, the country’s 

industrial heart, the lush 

coffee plantation region and 

the romance and colonial 

heritage of Cartagena, a 

500-year-old walled city on 

the northeast Atlantic coast.  

“There’s no doubt that our 

country did have security 

concerns in the 80s,” he 

voluntarily admits. “But our 

country now is very different. 

Our tourism is growing three 

times faster than the rest of 

the world. That would not be 

happening if Colombia is not 

safe. We are continually 

improving our infrastructure 

and have made huge gains 

in safety and security. 

People want to visit us and 

discover something new.”  

Bilateral trade with Canada has been 

increasing since 2011, mainly in 

agribusiness, coffee (think Tim 

Hortons), fresh-cut flowers, bananas, 

textiles and mining.  

Incentive groups in any of those 

industries would want to visit Bogota, 

located pretty much in the centre of the 

country and then venture further afield to 

Medellin, Cartagena, the Rosario Islands and the coffee plantation 

region.  

Bogota is the cultural and financial centre for Colombia and a city of 

eight million. Must do activities would include the Gold Museum, and 

the Salt Mine Cathedral, carved in an abandoned mine, located about 

an hour away. Concha also says there 24 golf courses located in and 

around the city, and because the city is 2,600 metres above sea 

level—the ball really flies. Two new 

Four Season hotels in Bogota 

confirms the region’s status as a 

financial hub. 

Medellin, which used to be the 

world’s most dangerous city, is now 

one of the safest in South America. 

With a year-round temperature of 20 

to 23 degrees centigrade all year 

round, it is the fresh-cut flower 

market of the country and hosts a 

Flower Festival in August every year.  

Just as South America is known for 

its wines, Colombia’s soul is coffee, 

with the lush coffee plantation 

triangle as its sweet spot. Groups 

can visit the plantations, learn about 

the history and heritage of the world’s 

go-to beverage and stay in boutique 

hotels in the region.   

The old walled town of Cartagena has 

had a rollicking history of gold, pirates 

and buccaneers, English invasions and 

grand battles. Originally a depot for 

plundered gold, the Spaniards built the 

fortifications high to keep the marauders 

out. Now the fortress is a beautifully 

preserved Colonial cultural gem. Concha 

says “it’s a beautiful romantic city, with 

plenty of public squares, restaurants and 

lots of nightlife.” Look out for a new 

Four Seasons in early 2016.   

Just 45 minutes away from Cartagena, 

the Rosario Islands offer the perfect place to totally 

disconnect from the modern world, to enjoy beautiful white sand 

beaches and eat lobster straight out of the sea.  

By 2017, Cartagena will have 14 new hotels to welcome international 

travellers, in search of something new, a little different, a little magical.  
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SITE Canada ICE Awards  

It’s not too late! We listened to your feedback and have revamped the 

criteria and the way in which you apply for the prestigious ICE Awards. 

Check out our website for new details.  

The ICE Awards builds on the SITE Crystal Awards program that has served 

as the global benchmark for excellence in travel incentive programs, and is 

regarded as the highest honour in the motivational events and incentive 

travel industry. To build on that theme, our template for submissions has 

been reworked in terms of a simpler application to prepare.  

The ICE Awards will be awarded in two categories, Program Excellence and 

Destination Excellence.  

by Jenn Glynn  

For the second year in a row, SITE Canada ran elections for the 
Board of Directors. Now that the votes are counted, here are your 

2016 Directors: 

John Crowe - President 

Hayley Bishop - Immediate Past President  

Liz Akey - President Elect 

El l ie MacPherson - VP Finance  

Brock Dale - Director Young Leaders 

Joanne Keating - Director Membership/At Large  

Sandra Eagle - Director Communicat ions  

Diane Alexander - Director Education  

Joanne Hal l  - Director Golf  

Lynne Coyne- Director Sponsorship  

Gabriel le Spanton - Director Social  

Jennifer Moir - Director Chapter Meetings 

SITE Canada Board Elections 
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Megrikian emphasized the importance of face-to-face interaction when 

conducting business with your team and clients. He referenced the 

conference call as an example of how the lack of face-to-face interaction 

can lead to a decrease in productivity. We are in a people-driven business 

and we must always find a way to connect beyond the various technologies 

we have that replace personal contact. SITE networking events is a great 

example of how our association values personal interaction as a method of 

professional development.  

Kevin Hinton, SITE Operations Strategic Management and Melissa van Dyke, 

President of the Incentive Research Foundation (IRF) led an education 

session on industry research available to Young Leaders. Hinton focused on 

Skift Research which is the largest industry intelligence and marketing 

platform in travel, providing news, information, data and services to all 

sectors of the world’s largest industry. Based in New York City, Skift 

specializes in identifying and synthesizing existing and emerging trends. The 

website, skift.com, provides viewers with trend reports monthly and has 

both paid and no cost material. Van Dyke says the IRF produces 10-15 

studies yearly that are available to use as a tool to enhance industry 

business practices. In my current position this research will assist me when 

speaking with potential clients about the value of incentive travel. 

The 2015 SITE Young Leaders Conference provided the audience with all 

the elements that SITE stands for: networking, education and professional 

development. Thank you for the opportunity to meet other Young Leaders 

from around the world, expand my network or feel like a part of a global 

community. The education sessions that I participated in increased my 

knowledge about issues in the industry and it gave me new tools that will 

help me excel in my position.  

Young Leader’s Conference–IMEX 2015  
by Onika Dainty  

As a first time participant in the SITE Global Young Leaders Conference, 

I was not sure what to expect, but the network I was able to develop by 

attending this event was a global opportunity. I connected with Young 

Leaders worldwide, from parts of the United States to South Africa, 

Ireland, India and beyond. The sense of global connectivity was evident 

when you first walked into the conference space. Young professionals 

were meeting each other for the first time and some were getting 

reacquainted from last year’s session.  

Jake Megrikian, CMP, of InterContinental Los Angeles, offered an 

interesting perspective on how baby boomers who work with millennials 

(Generation Y: 1980s-2000s) have a lot of challenges to face. He 

acknowledged that millennials think differently, we prioritize tasks 

differently and we rely heavily on technology and social media. But more 

importantly Megrikian emphasised that millennials have a whole new 

vision for the business model in this industry and we should not hesitate 

to share our thoughts with the people we work with. He contends in 

order to navigate the corporate ladder it is important to remember key 

points: 

Speak their Language: With the influence of technology and social 

media, we speak a completely different language than the generations 

that came before. It is important to communicate your goals and 

objectives to management in a way that is inclusive to both the team that 

you are working with as well as the leaders you are working for. 

Have a Brand: Brand creation is different for everyone in this industry. 

It is important to know your strengths and emphasize those qualities 

when creating your professional brand. If you are known as a person 

that “gets the job done,” that is a part of your brand and is directly linked 

with your reputation in the industry. Once you determine how you want 

to be perceived by your superiors, suppliers, clients and peers you can 

continue to build your brand based on your experiences. Those 

individuals that recognize and experience your brand will become your 

brand ambassadors when they share your skills and abilities with others. 

Megrikian emphasized how important it is to have brand ambassadors 

working for you when trying to build your reputation in the industry. 

Drive Results: As millennials we have become accustomed to getting 

a compliment for every task we accomplish, big or small. The concept of 

driving results means using all the skills you have to excel within the 

industry and your organization. When management observes consistent 

ROI from a young professional hire, the more likely they are to give them 

more responsibility, ultimately creating career opportunities. 

Be sure to extend a warm welcome to our new members of SITE 
Canada at upcoming events. 

Anita Bhamra, Carlson Rezidor Hotel Group 

Frederic Dimanche, Ryerson University  

Maureen Peets, Smash House 

Catherine Rogers, Base Sourcing Inc. 

Jodi Spivak, MCI Canada 

Jennifer Thorne, Lorandus  

Lisa-Lynn Vas, Marriott Gateway on the Falls  

Diane Whittington, CIBC 

New Members 
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Join friends and colleagues to celebrate the holiday season and 

toast yet another successful year for the SITE Canada chapter. 

The InterContinental Toronto Centre will host our annual gathering 

at the spacious Azure Restaurant & Bar, with a wonderful array of 

exquisite appetizers. You can also participate in our silent auction 

for great holiday gifts. 

Raff le Prize Donations: We are looking for donations for prizes. 

If you have a great holiday gift item (hotel stay, electronics, gift 

certificates) you would like to donate please contact the SITE 

Canada office at office@sitecanada.org. 

‘Tis the Season to Give Back: Many of the children that Brands for 

Canada (formally Windfall basics) serves enter shelters in the 

middle of the night with nothing more than the clothing on their 

back. Jo’s Snowflake Fund created a program called Jo’s Comfort 

Packs to ensure that these children entering shelters are given a 

backpack full of comforting items to help ease the trauma they are 

experiencing. Please help SITE Canada for a second year put 

together some of these Comfort Packs by bringing with you any of 

the following children’s items in new condition: pajamas, 

toothbrush, book, stuffed toy, blanket, or slippers. Cash donations 

can also be made towards this cause on-site during the social. The 

cost of a full backpack is $41. 

Thank you to our Sponsors: 

InterContinental Toronto Centre, Venue Sponsor 

Peller Estates & Trius Winery, Wine Sponsor 

Celebrate the Season!  
 
 
 

SITE Canada’s Holiday Social is 
almost SOLD OUT for 

Tuesday, December 15th 
InterContinental Hotel Toronto Centre 


