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Topics 

Don will discuss how a company like London Life 
drives excitement around incentive events. From pre 
marketing, leveraging the brand of the destination, 
promoting your own brand and objectives, to 
marketing within the event and post the event.  

Andrew Clark 
President 

BI Worldwide Canada 

 

 

Topics 

Andrew will detail how BI Worldwide uses a number 
of principles of applied behavioral economics to 
magnify the impact of programs.  He will outline how 
they use innovation, new technology and leveraging 
behavioural economics to assist clients to tie back to 
the strategic priorities of the C Suite.  Additionally, he 
will highlight how they reinforce the measurable 
behaviours of the leaders that are interested in driving 
it.  

Andrew leads the Canadian division of BI 
WORLDWIDE (BIW), and is responsible for overall 
strategic direction, business development and 
operations in Canada as well as member of BIW’s 
Global Leadership Team. Beginning his career in the 
hospitality industry, he has been actively engaged in 
sales, channel, employee and consumer engagement 
for the past 30 years in a variety of locations 
throughout Canada, and around the world leading 
international market development teams in; the U.S. 
Mexico, Japan, Korea, China, Australia, UK, France 
and Germany, India, and Brazil. 

For over 60 years, inspiring people & delivering 
results.  BI WORLDWIDE, is a privately held global 
engagement agency providing solutions that leverage 
the principles of behavioural economics to engage 
your employees, drive sales, enhance customer 
relationships, and that keep your company energized, 
inspired, and moving forward. BIW plans and executes 
over 500 meetings and incentive programs annually 
supporting 140 countries through seven global 
headquarters and operating in 22 languages, BIW’s 
1600 employees continue to bring innovation with best 
in class solutions to its global, regional and local 
customers. For more information, please visit 
www.biworldwide.ca 

 

 

http://www.biworldwide.ca/
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Director Global Events 

Lululemon 

 

 

 

Topics 

Matthew will explain how Lululemon choose their 
destinations for events and how they are using events 
to promote their brand. 

Jason Thomson 
Jigsaw 

 

 

 

Panel Moderator 

Connect. For more than two decades and a thousand 
projects, speechwriter, storyteller and ideation lead 
Jason Thomson has been hired to passionately win 
over audiences and sell ideas through presentations, 
writing and storytelling. 

The world’s smartest organizations turn to Jason’s 
creative leadership and original mind as a way to 
create better presentations to address sales, marketing, 
HR and operational challenges. Jason helps your 
leaders explore, develop and sell with engaging and 
clear presentations that inspire action. 

As a professional thinker, copywriter and speaker, 
Jason has fueled the trajectory of the world’s most 
important brands, including Intel, RBC Royal Bank, 
Nissan, Entertainment One and McCain Foods. His 
powerful perspective on what it takes to imagine, 
develop and sell an idea transforms audiences, leaving 
them forever prepared to think faster, better and 
brighter. 

 


